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ELEGANT CLUTTER
Furni ture ome Accents nter ior  Des ign

S HOP LOCALLY

   L IVE BEAUTIFULLY

702 Sycamore Valley Road !""Danville Livery ! 925-837-1001 ! www.ElegantClutter.com

Bring in this ad for 10% off your next purchase. 
Cannot be combined with other discounts. Not valid on prior purchases.

SUMMER CLEARANCE SALE AUGUST 1-14



WIN 
...this incredible TW Steel Renault F1 Team Watch

Join Heller Jewelers’ new Text Message Club 
by texting the word Heller to 91904 and you’ll 
automatically be entered to win this incredible TW 
Steel Watch. As a club member, you’ll also receive 
special offers and reminders throughout the year.

The winner of the watch will be notified by text 
message on Thursday August 26th.  

2005 Crow Canyon Place #168
San Ramon
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Gina Channell-Allen

This month’s Views focuses on economic development, specifically the 2010-11 fiscal 
budgets and how the City of San Ramon and Town of Danville are using funds to stimulate 
the local economies. 

The economy is an equalizer, a common denominator that affects everyone — public 
and private enterprise, small businesses, large corporations and, of course, individuals 
and families. Not everyone is affected at the same time, though; economic instability 
has a ripple effect. It’s sort of like a tsunami after an earthquake: Sometimes it happens, 
sometimes it doesn’t; sometimes it’s nothing, and sometimes it’s devastating. 

Our staff published the final edition of the Danville Weekly in October, a victim of the 
economy. The initial response was heartbreaking: shock, disappointment and even anger. 
Residents continue to tell us about the need for a credible local news source in the Danville 
area and the hole left by the cessation of the Weekly. 

However, it wasn’t the ink on newsprint that made the Weekly what it was: It was the 
journalism and the people who presented it. When the final edition hit the street, the staff 
continued to put their hearts into providing news and views with DanvilleExpress.com and 
SanRamonExpress.com, and web traffic doubled. Emily West, a veteran editor from the 
Pleasanton Weekly, is leading the online effort. Now Emily and former Danville Weekly 
Editor Dolores Fox Ciardelli are overseeing Views magazine, continuing each month to 
present in print the unfolding story of the San Ramon Valley.

Enjoy the Views.

Corrections: Summit Financial in San Ramon should 
have been listed in last month’s Readers Choice story 
as the Best Financial Planner. Crow Canyon Florist 
was chosen as the Best Florist in San Ramon. 



• Accredited by the Better Business Bureau
 (4 years A+ rating)
• Certifi ed Dog Walker (dog TEC)
• Certifi ed Pet First Aid and CPR
• Certifi ed Dog Trainer, ABCDT

Michelle Monteforte, Owner and Pack Leader
925.803.8839 OFFICE | 925.640.3810 CELL

michellespets@comcast.net | www.petspluspetsitting.com

Professional Dog Walking, Dog Training,
Pet Sitting, Taxi Service PLUS more!

PETS PLUS   

Loving care for your pets at home - where they are the happiest!

2008

A special thank you to the Danville Express Readers for voting us 
Best Pet Sitter for the third year!

2009

We have jiujitsu classes available 
for men, women and children of all 
ages. Egos are checked at the door, 
as our World Champion Instructors 
(several World and National 
champions) ensure a friendly, family 
atmosphere while maintaining a 
competitive environment. 

Ultimate Fitness
Academy

Gracie Jiujitsu and Performance Center

, Fitness Director
  NSCA Certifi ed Strength and Conditioning Specialist
 B.A. Degree from Harvard University
 ACE Certifi ed Personal Trainer

925-867-3488 
3120-A Crow Canyon Road 

UltimateFitnessAcademy.net

Thank you to our loyal 
clients who voted us 

“Best Martial Arts Studio”



Public events: They’re worth it
 As cities and chambers of commerce try to draw residents 
and visitors into their commercial areas with events, some 
businesses balk at the idea of people milling around outside 
their establishments who do not immediately come in and 
purchase something.
 Danville’s Hot Summer Nights Car Show is an example 
of this. Debate has raged for years over whether the draw 
of thousands of people is good for the downtown. A com-
promise was reached in 2008 as four shows were cut to two. 
This year’s second show takes place Aug. 26, and Discover 
Danville has downtown activities planned for the other 
summer Thursday evenings. Merchants brainstorm for ways 
to bring would-be customers inside, sometimes offering 
samples of food or wine.
 Anything that brings residents downtown or leads others 
to discover our communities is good. It’s this traffic that gives 
an image of “bustle” that feeds on itself and makes an area 
successful. Events give both residents and visitors a chance 
to discover what is new in areas they may not visit otherwise. 
Some may fear it is also drawing an “undesirable element,” 
but there are actually few problems at public events. To lower 
crime, police mainly urge people to lock their vehicles and to 
keep valuables out of sight — at all times.
 The Fourth of July is a good example of municipalities and 
volunteers in the San Ramon Valley pulling together for a 
fun day, starting with Run San Ramon, then to Danville for 
the Kiwanis Fourth of July parade, then back to San Ramon 
in the evening for the fireworks.
 Danville donated $18,000 to Kiwanis for the parade last 
year, and this year did the same. It also provides police and 
maintenance staff time. The city of San Ramon hosts, co-
ordinates and, this year, paid $176,500 for its Fourth of July 
offering, and it receives $20,000 in revenue from the event. It 
also hosts the Art and Wind Festival during Memorial Day 
weekend, for another $106,000; this event raises $71,000 for 
the city and $66,000 for nonprofit groups.
 Thankfully, neither Danville nor San Ramon has chosen 
to cut back on these public events.

—Our Views are just that, as we explore subjects that pique  
our interest. What are your views? Let us know at:

views@DanvilleExpress.com
views@SanRamonExpress.com

OUR VIEWS
925.866.7800

www.summitadvisors.com

Securities and Investment Advisory Services offered through Securian Financial Services Inc. Securities Dealer, Member 
FINRA/SIPC. Summit Financial Group LLC is independently owned and operated. TR#31633 DOFU 11/2008

925.362.3472
3195 Danville Blvd., Suite 4

Change of Seasons
Home Decor and Accessories



Voted The Best Eco Boutique in the East Bay by Diablo Magazine in 2009. 
Olive where you can fi nd amazing pieces from Gypsy 05, 

Prairie Underground, Loomstate, The Battalion, Alex & Ani and many more. 

Now Shop 24/7 
from home!

www.ShopOliveBoutique.com

And now... shop 24 hours a day from home! 
www.ShopOliveBoutique.com. 

Gypsy 05

Receive 15% OFF 

and Free 

Shipping!! 

Code RSVPECO* promotion good 

for internet purchases and 

excludes all sale items. 

Voted The Best Eco Boutique in the East Bay by Diablo Magazine in 2009. 
Olive where you can fi nd amazing pieces from Gypsy 05, 

Prairie Underground, Loomstate, The Battalion, Alex & Ani and many more. 

Now Shop 24/7 
from home!

www.ShopOliveBoutique.com

And now... shop 24 hours a day from home! 
www.ShopOliveBoutique.com. 



Monies raised from this event are used to support local charities.

Thank you to all of our 
sponsors for helping make 

the parade a success.

presented by
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Pick a street in Danville and take a stroll. 
On any given day, a pedestrian wouldn’t 

see too much evidence of a recession. The 
same number of police cars roll by. Firefight-
ers respond as quickly as ever.
 The grass may be a little longer, though. 
Some trees may need pruning.
 And if there are a few more empty shop 
windows, and more “for sale” signs, busi-
nesses come and go all the time, right?
 With a hold on raising property taxes 
thanks to Prop 13 and relatively low unem-
ployment — 5.8 percent, compared to the 
state average of nearly 11 percent — Dan-
ville residents seem to be weathering the 
recession better than many cites in the state.
 Still, to balance its budget, Danville has 
had to make cuts. 
 “We’ve cut some of our activities in cer-
tain areas,” Town Manager Joe Calabrigo 
said. “The changes we’re making are going 
to be fairly invisible.”
 Overall, there will be less money for police. 
While about $107,000 more will be spent on 
patrols, nearly $124,000 less will be spent on 
investigations. Less money will be spent on 
disaster preparedness, but animal control and 
school resource officers will get more.
 Maintenance is also taking a hit. Less 
money will be spent on building mainte-
nance and cleaning along roads, and there 
will be less street maintenance. Street light-
ing will also see a cut, and less money will 
be spent on Danville parks.
 “People might not see a maintenance 
worker in our parks every single day,” Ca-
labrigo said. 

 And for the third straight year, town 
employees won’t be getting merit or cost-of-
living raises.
 On the plus side, people who live in 
Danville will see about $35,000 more spent 
on recreation, with more money allocated 
to adult, senior and youth programs. Sports 
and fitness programs and cultural arts will 
see a bump in spending as well, and the 
town’s library will get the same amount as 
last year. Danville’s recreation fees will stay 
where they are, according to Assistant Town 
Manager Marcia Somers.
 “We didn’t raise them in recognition of the 
fact that it has been (financially) difficult for 
the families. We want to be sensitive,” Somers 
said. “We tried to look at reductions in services 
that wouldn’t directly impact residents.” 

Recession hits businesses

 With home sales dropping from a median 
price of nearly $1 million in 2008 to about 
$850,000, there’s less money coming in to 
Danville. Homeowners pay 1 percent of the 
value of their homes in taxes, with only about 
7 percent of that going directly to the town.
 “We’ve seen property values dip over the 
last year and a half,” Calabrigo said. Since 
the start of the downturn in 2007, property 
values have decreased about 7 percent.
 Property tax revenues have dropped from 
a high of $11.61 million in 2008-09 to $10.98 
million in 2009-2010, about a 6 percent drop 
in that year alone.
 While much of the focus has been on hom-
eowners, it’s also had a huge effect on busi-
nesses. Jim McMasters, vice president of Col-

liers International, the firm that owns the Rose 
Garden and Danville Center, says vacancy 
rates have gone from 3 percent to 4 percent in 
2004-05 to 12 to 15 percent this year.
 In addition, thanks to lower sales, most 
landlords have had to offer rent reduc-
tions to the stores that are still in business. 
McMasters said rents have gone from a high 
of $3.75 per square foot to $2.50 or $2.75 per 
square foot, a drop of about 20 percent.
 It’s also left many landlords in the same 
predicament as homeowners — upside 
down on their mortgages. Many of those 
landlords are selling for less than they paid, 
McMasters said, and even though it costs 
more for a commercial mortgage than for 
a residential mortgage, he said banks are 
holding on to their money, making it dif-
ficult to sell a commercial property.
 McMasters said the town is still better off 
than many other spots in the state.
 “Danville is relatively healthy. Rents 
have dropped, but not significantly because 
there’s no land,” he said. “There’s no place 
for anybody to go (build). That really defines 
the market.”
 Still, a drive through the town shows 
dozens of commercial properties for lease or 
sale, some in prestigious spots: in high-end 
areas along Railroad Avenue, at the Livery 
and at the Rose Garden.
 At Blackhawk Plaza — at the edge of 
Danville’s town limits — things are starting 
to turn around. 
 “Our stores are up from last year, which is 
great to see,” said Ashleigh Tharp, market-
ing director for the plaza, which has eight 

Danville’s budget reflects 
challenging times

Cities cope with shrinking funds

BY GLENN WOLHTMANN



vacancies in its 44-store plaza. Although a number of stores left 
last year, most were replaced, and a number of shops moved in 
as well. 
 The loss of retail in Danville has also meant a loss in sales tax 
revenue for the town, from a high of $3.53 million in 2007-08 to 
$2.93 million in 2009-10, a drop of 17 percent in three years.
 The drop in retail sales led the town to adopt what Calabrigo 
calls local stimulus funds designed to keep businesses open 
and in Danville.
 That stimulus plan offered grants to help with marketing 
and promotion of their businesses or to pay for design and 
architectural work on façade improvements for certain areas of 
the town. Money for the façades also helped out Danville busi-
nesses that did the work.
 “I think we had something like 60 different businesses that 
applied for and received grants as part of that program,” Ca-
labrigo said. “None of those 60 businesses have moved or gone 
out of business in the past year, which in ordinary economic 
times might not be saying much but in these times is a signifi-
cant thing to be able to say.”
 The recession also means less construction in the few areas 
of Danville that are still vacant, and fewer renovations to exist-
ing properties, dropping building, planning and engineering 
income for the town from a peak of nearly $2 million in 2006-
07 to about $1.5 million in 2009-10.

Danville: Healthier than most

 Still, Danville is an affluent town, with an average annual 
income of about $127,500, according to 2008 census data — more 
than double the state average, and about $40,000 more than the 
average in Contra Costa County.
 “I’d say the market in Danville is healthier than most markets 
in the county because of the affluence and education in the Dan-
ville area. Danville is insulated against the vagaries of the market 
that we’ve seen in Richmond and some of the other areas of the 
county,” said Gus Kramer, Contra Costa assessor. “What Danville 
has going for it is its proximity to job centers, and proximity to job 
centers has been a major factor in the latest downturn.”
 Census data from 2008 also shows home prices are nearly 

 

Browse Danville Online.
Every Day.

DanvilleinStyle.com

specialty retail | elegant facilities

spas and salons

family activities | pristine parks

cafés | fi ne dining | biking

special events | recreation

museum | farmers’ market

historic downtown

Hot Deals

Dog Friendly

e-News

Farmers’ 
Market

Shopping

GLENN WOHLTMANN

A drive through Danville shows dozens of commercial properties for lease or sale.



twice the state’s median of $510,000 and well above the coun-
ty’s average of $608,000. That, Calabrigo said, puts Danville in 
a place to weather the recession better than most of the county 
and even puts it in a position to take advantage of lower, 
recession-priced bids for projects.
 “My hope would be that we would be able to maintain a 
fairly consistent level of services,” Calabrigo said.
 The town has also embarked on an $8 million renovation of 
the 85-year-old Veterans Memorial Building. While that project 
will cost Danville about $5 million, it will also save money; 
since the town will now own the property, it can pay for it out 
of its revenues and can use the space for senior services, rather 
than renting it from the vets. Money from rental of the new 
hall for weddings and other events will also go directly into 
Danville’s general fund.

Keeping that small town feel

 Ask a resident about the city of Danville and you’ll likely get 
chided: “You mean the Town of Danville?”
 Although it meets California’s definition of a city, Danville is 
a town — by choice. It’s an image cultivated by officials since 
the town was incorporated in 1982, and accepted by residents.
 “The best part is the old downtown feel,” said Courtney Cat-
terton, who both lives in Danville and works at a restaurant on 
Hartz Avenue. “When you work downtown, it’s kind of like a 
family atmosphere.”
 That sentiment was echoed by her friend, Amy Santi.
 “The consensus everyone gets — it really isn’t a small town, 
but it does feel like it,” she said.
 People who live in Danville can expect more of the same in 
the future.
 “There’s a character and a quality to this community that keeps 
people here and attracts them to come,” said Calabrigo. “It’s very 
clear in our general plan that the community and the character 
come first and foremost.”
 The town has a population of nearly 44,000, according to the 
2008 U.S. census update. With its geographical boundaries, 

GLENN WOHLTMANN

The Veterans Memorial Building is undergoing an $8 million renovation.

SEE DANVILLE’S BUDGET ON PAGE 15



Bollinger Nail Salon
760 Camino Ramon, Danville

(925) 838-5300 
www.bollingernailsalon.com

Best Manicure/Pedicure

Gayler Construction
319 Diablo Road, Danville

(925) 820-0185 
www.gaylerconstruction.com

Best Remodeling Contractor

Piatti Ristorante & Bar
100 Sycamore Valley Road West, Danville

(925) 838-2082 
www.piatti.com

Best Italian Restaurant

Tribez Salon and Spa Services
111 Town & Country Drive, Danville

(925) 362-8600 
www.tribezsalon.com

Best Hair Salon for Women

ClubSport San Ramon 
350 Bollinger Canyon Lane, San Ramon 

(925) 735-8500 
www.clubsportsr.com
Best Health Club

J. Hettinger Interiors
200 Hartz Avenue, Danville

(925) 820-9336 
www.jhettinger.com

Best Interior Design

Rakestraw Books
522 Hartz Avenue, Danville

(925) 837-7337
www.rakestrawbooks.com

Best Bookstore

Villa San Ramon
9199 Fircrest Lane, San Ramon

www.vintagesenior.com
(925) 230-2209 

Best Senior Living Facility

Cottage Jewel
100 East Prospect Avenue, Danville

(925) 837-2664 
www.cottagejewel.com
Best Antique Store

Luna Loca
500 Sycamore Valley Road West, Danville

(925) 831-3644 
www.lunalocadanville.com
Best Mexican Food

Richard’s Arts & Crafts 
225-A Alamo Plaza, Alamo 

(925) 820-4731 
www.richardsartsandcrafts.com

Best Framing Shop
Best Hobby/Craft Store

Zachary’s Chicago Pizza
3110 Crow Canyon Place, San Ramon

(925) 244-1222 
www.zacharys.com

Best Pizza

Elegant Clutter
702 Sycamore Valley Road West, Danville

(925) 837-1001 
www.elegantclutter.com

Best Place to Buy a Gift

Molly’s Pup-Purr-ee
425 Hartz Avenue, Danville

(925) 820-8222 
www.mollyspup.com

Best Store for Pets

SportClips
9500 Crow Canyon Road, Danville

925-648-2887
www.sportclips.com

Best Hair Salon for Men

Esin Restaurant & Bar
750 Camino Ramon, Danville

(925) 314-0974
www.esinrestaurant.com

Best American Food Restaurant
Best Dessert

Pascal French Oven
155-B Railroad Avenue, Danville

(925) 838-7349 
www.pascalcafe.com

Best French Restaurant

The Peasant and the Pear
267 Hartz Avenue, Danville

(925) 838-7611 
www.thepeasantandthepear.com

Best Salad

First Choice Abbey Carpet
101-G Town and Country Drive, Danville

(925) 838-5580
www.fi rstchoiceabbeycarpet.com

Best Flooring Store

Pets Plus
(925) 803-8839 

www.petspluspetsitting.com
Best Pet Sitter

The Vine at Bridges
480 Hartz Avenue, Danville

(925) 820-7210
www.thevineatbridges.com

Best Wine Bar

Bollinger Nail Salon
2441 San Ramon Valley Blvd., Ste. E, San Ramon

(925) 838-6300 
www.bollingernailsalon.com

Best Manicure/Pedicure

Elegant Clutter
702 Sycamore Valley Road West, Danville

(925) 837-1001 
www.elegantclutter.com

Best Home Accessory Store

The HopYard American Alehouse & Grill
470 Market Place, San Ramon

(925) 277-9600 
www.hopyard.com

Best American Food Restaurant
Best Outdoor Dining

Best Happy Hour
Best Place to People Watch

Ultimate Fitness Academy
3120 Crow Canyon Road, Ste. A, San Ramon

(925) 867-3488
www.ultimatefi tnessacademy.net
Best Martial Arts Studio

Carpet One
1985 San Ramon Valley Blvd., San Ramon

(925) 837-3716 
www.carpetone.com

Best Flooring Store

Esin Restaurant & Bar
750 Camino Ramon, Danville

(925) 314-0974
www.esinrestaurant.com

Best California Cuisine/Innovative Dining
Best Romantic Restaurant

Rick’s Picks
375 Hartz Avenue, Danville

(925) 837-3325
www.rickspicks.biz

Best Discount Store

Villa San Ramon
9199 Fircrest Lane, San Ramon

(925) 230-2209 
www.vintagesenior.com

Best Senior Living Facility

ClubSport San Ramon 
350 Bollinger Canyon Lane, San Ramon 

(925) 735-8500 
www.clubsportsr.com

Best Day Spa

Giuseppe’s Pasta & Grill
2540 San Ramon Valley Blvd., San Ramon

(925) 820-8866 
www.giuseppespastaandgrill.com

Best Italian Restaurant

Summit Financial
2010 Crow Canyon Place, Ste. 120, San Ramon

(925) 866-7800
www.summitadvisors.com

Best Financial Services

Zachary’s Chicago Pizza
3110 Crow Canyon Place, San Ramon

(925) 244-1222 
www.zacharys.com

Best Pizza

Sh       Shop, dine and experience 
why these merchants were voted #1 in the Readers Choice contests!

Danville Express Readers Choice 2010

San Ramon Express Readers Choice 2010

For a 

complete list 

of winners visit 

Danville

Express.com 

and SanRamon 

Express.com



THE ROSE GARDEN

www.rosegardenshops.com

Located at the intersection of  
Sycamore Valley Rd  

and Camino Ramon in Danville

From apparel & accessories to restaurants & cafes  
this community gathering place has it all! 

E
Link2 Fine Art 

Paying Cash for  
Your Gold

350 Railroad Ave. Danville 837-3191
Directly across the street from Lunardis

Make a date to meet your friends at our store to pool 
your outdated and worn out gold jewelry. With this 

coupon receive an extra $1 per DWT weight!

Smith JEWELERS

there’s not much room for expansion, unless it opts to expand 
its sphere of infl uence and annex part of the Tassajara Valley, 
something that’s been discussed for years.
 “If we decide that we want to grow east of town and annex 
some of the neighborhoods out there that have been approved 
by the county and they’re built and they’re sitting there using 
all of our town services but not paying for them, that number 
may go up,” Calabrigo said.

 Danville is also under a mandate to add low-cost, high-den-
sity housing, although Calabrigo said state offi cials have so far 
accepted plans that call for the tearing down of an existing offi ce 
building and replacing it with apartments. He said the town 
hasn’t been asked to implement a plan, just to have one in place.
 “The need that we have to integrate different types of hous-
ing into the community isn’t going to spoil the character and 
the quality of the community,” Calabrigo said.
 He said the town will continue making improvements and 
redeveloping downtown, work on improving parks and trails, 
and address some traffi c problems — specifi cally commuters 
using Danville roads as bypasses.
 “I think if we looked into the future 20 years, we would see a 
community which would retain very much of the quality and the 
character that it has today but you would see certain areas that 
might have been occupied by an offi ce building previously that 
would be occupied perhaps with some apartments or some rental 
housing,” Calabrigo said. “The neighborhoods aren’t going to 
change.” !

DANVILLE’S BUDGET CONTINUED FROM PAGE 13

“The need that we have to integrate different types 
of housing into the community isn’t going to spoil the 
character and the quality of the community.”
Joe Calabrigo, Danville Town Manager

Danville at a glance
Population: 43,825
Median income: $127,426
Median home price: $976,700
Total housing: 15,970
 Owner occupied: 13,540
 Renter occupied: 1,959
 Vacant: 471
Unemployment: 5.8 percent

Sources: US census 3-year update (2008)
California Employment Development Department (May 2010)

FROM DANVILLEEXPRESS.COM



MEMBERSHIP INVITATION
Castlewood Country Club — Try Us On For Size!

707 COUNTRY CLUB CIRCLE, PLEASANTON, CA 94566  
WWW.CASTLEWOODCC.ORG

HERE’S YOUR CHANCE TO “TRY ON” A MEMBERSHIP — 
BRING THE KIDS AND ENJOY THE SUMMER  

AT CASTLEWOOD COUNTRY CLUB!

OR THE CASUAL COMSTOCK GRILLE

 
CASTLEWOOD...

MEET ~ PLAY ~ RELAX ~ RETURN

SCHEDULE A TOUR! CONTACT MEMBERSHIP 

 

INTRODUCTORY SUMMER MEMBERSHIPS
NOW AVAILABLE!!

SPECIAL MEMBER EVENTS INCLUDING

“AN EVENING UNDER THE STARS”  
FEATURING

AUGUST 26, 2010
CALL FOR DETAILS!
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San Ramon has attractively maintained the 
balance of a suburban atmosphere with a 

business park that is home to major corpora-
tions during its phenomenal growth during 
the last three decades. But the economy has 
had its say, forcing the city to slow its expan-
sion and re-evaluate. 
 In the 27 years since San Ramon incorpo-
rated, the city’s population has nearly tripled, 
from about 22,000 in the 1980 census to nearly 
65,000 residents today. Much of this growth 
is recent: Roughly one-third of the city’s resi-
dents moved here in the last 10 years.
 San Ramon has evolved into a regional 
employment hub, mostly due to sprawling 
Bishop Ranch Business Park, which sprang 
to life one year before San Ramon incorpo-
rated. It is home to numerous corporations, 
notably Chevron, Toyota and AT&T. 
 The city is entering the second decade of 
the new century as a medium-sized com-
munity with new residential neighborhoods 
having sprouted up to complement the older 
core neighborhoods. Many residents are 
exchanging their commutes to Silicon Valley, 
Oakland or San Francisco for opportunities 
to work in town while others move here to 
be near their jobs.
 Most of San Ramon’s growth has taken 

place in Dougherty Valley. Just 14 years ago, 
it was home to pastures and ranches bisect-
ed by a winding, pot-holed stretch of narrow 
Dougherty Road. Now, the community has 
two major master-planned communities — 
Gale Ranch and Windemere. 
 Yet, home sales in the Dougherty Valley 
are well below the original plan, according 
to City Manager Herb Moniz. City staff says 
declining home sales over the last year or 
two have been a refl ection of the nation’s 
real estate market. 
 A fund providing city services for Dough-
erty Valley will continue to require addition-
al resources. This fi scal year, $2 million in 
San Ramon’s special reserves is being used 
to replenish and make up the difference 
between assessment revenues and the cost 
to provide these services.

Retail is lively

 Ryan Warner, sales associate with Mea-
cham Oppenheimer Corporate Broker-
age, says San Ramon is normally a robust 
market. His company manages San Ramon’s 
newest large shopping center, The Plaza at 
Gale Ranch, in the Dougherty Valley.
 The high-profi le center — with water-
falls and palm trees throughout — is at the 

corner of Bollinger Canyon and Dougherty 
roads and anchored by Safeway, Chase and 
Wells Fargo banks and a Fat Cactus restau-
rant. It is in an area of town where there 
are few places to shop, Warner said, which 
makes business good. The center opened in 
2007 and is home to several restaurants, a 
dry cleaner and numerous service-oriented 
businesses.
 Warner said the center is almost at 100 
percent occupancy. A 3,500-square-foot 
space for a restaurant remains vacant.
 “At $3 a square foot,” Warner said, “we’re 
looking for someone to come in and start up 
a restaurant, perhaps someone who already 
owns one or two restaurants. It would be 
nice if they weren’t just starting out. At $3 
a foot, that’s $10,500 for the fi rst month 
right there. New businesses just starting out 
might be hard-pressed to come up with that 
kind of money.”
 A 500-square-foot parcel also remains 
vacant. Warner said he hopes to have the 
center at full tenancy this fi scal year.
 San Ramon has also seen success with the 
Shops at Bishop Ranch, in its high-profi le loca-
tion along Interstate 680 at Bollinger Canyon 
Road. The shopping center — opened in the 
1990s — fi lls a retail and commercial void be-

BY KEVIN WING

Economy halts San Ramon’s growth boom
Cities cope with shrinking funds
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tween Pleasanton, Dublin and Walnut Creek.
 In residential real estate, city officials 
admit that there is a slowdown of new home 
sales, particularly in the Dougherty Val-
ley communities. But Danville Realtor Will 
Doerlich has a different take.
 “San Ramon is actually looking pretty 
vibrant right now,” he said.
 Doerlich specializes in the San Ramon 
market and claims that between May 2009 
and May 2010, there was a 7 percent increase 
in sales of existing homes priced between 
$550,000 and $900,000.
 San Ramon’s median price for a single-
family home is $680,000; in Dougherty Val-
ley the median range is between $795,000 
and $850,000.
 “Many people who work in Silicon Val-
ley are looking at the San Ramon Valley to 
call home,” Doerlich added. “They’re either 
looking at Cupertino, where the schools are 
excellent, or here in San Ramon, where the 
schools are also among the best in the state.”

Lean budget helps city maintain its fiscal health

 As San Ramon transitions from a bed-
room community to a regional employment 
center, its long-range future includes a 
leaner budget.
 Contra Costa County’s southernmost 
municipality shows shortfalls in sales, prop-
erty and hotel taxes in its 2010-11 budget. 
Development fees, which the city receives 
with new residential or commercial projects, 
are also down.
 The fiscal ills of California and of the nation 
have affected San Ramon to the point that city 
officials have had to make serious adjustments 
to the way it does business. Mayor Abram 
Wilson, who has been a San Ramon resident 

for 32 years, acknowledges that these are lean 
times for a city he considers “resilient.”
 “Right now, we must get the best for this 
city and for its residents but do it with less,” 
he said. “We must do more with less, with 
the idea that everyone still has their jobs. We 
are a family. We’re all in this together.”
 Entering the second half of 2010, times 
are getting tougher and the city is facing its 
worst economic climate since its incorpora-
tion. The recession’s impact is expected to be 
present for the next several years. 
 The city is projecting $3 million less in 
revenue this year than last, reflecting the 
weak economy and the absence of sales tax 
revenue.
 When the city receives less money from 
declining revenues, it must revisit its priorities, 
including parks and community programs, 
police services and maintaining the streets. 
 So far, the cuts are in administration and 
public services. The budget for police ser-
vices in the current year is up, reflecting San 
Ramon’s growth and the need for increased 
policing.
 The city recently approved an $85.6 million 
budget for this year — $5.1 million less than 
last year. This plan included borrowing $4.9 
million in reserves, which now stand at about 
$30 million. The budget continues a hiring 
freeze implemented by city officials in 2008. 

What’s ahead?

 The economic forecast for San Ramon is 
mixed. Moniz says San Ramon will have a 
further decline in property tax revenue this 
year and sales tax revenues between now 
and next July will show “no growth.”
 In his budget report, Moniz said the city 
doesn’t have confidence “that there will be 

any revenue growth in the following fiscal 
year (2011-12).”
 Wilson said the reason for the city’s re-
siliency lies in the fact that city government 
has made community its top priority.
 “We are fortunate enough that we’ve 
always paid for ourselves first,” Wilson ex-
plained. “These are tough times. But we will 
make it through, no doubt about it.”
 After eliminating some recreational 
programs and reducing street and landscape 
maintenance, San Ramon officials say the 
city will keep its head above water.
 “As the economy continues to take hits 
on cities, we can make some adjustments,” 
Wilson said. “For example, we can take ad-
vantage of the different types of contracts we 
hold. We have the flexibility to make adjust-
ments to these contracts. The city’s landscap-
ing contract is a good example of how we 
make adjustments to save the city money 
while at the same time continuing to provide 
the quality of life people come to expect.”
 Marc Fontes, the city’s economic devel-
opment director, said every effort is being 
made to create and enhance economic devel-
opment in San Ramon.
 “One of the goals we have is creating new 
retail development,” Fontes said. 
 Fontes pointed out efforts to bolster retail 
development in at least two areas of the city: 
along San Ramon Valley Boulevard near 
the city’s border with Danville, and in the 
southern portion of the city at the Country 
Club Shopping Center.
 The shopping center, constructed in the 
late 1990s on a site that was once the Kodak 
plant, lost its main anchor store, Le Asia 

San Ramon at a glance
Population: 62,625
Median income: $114,415
Median home price: $805,200
Total housing: 23,962
 Owner occupied: 16,757
 Renter occupied: 6,103
 Vacant: 1,102
Unemployment: 4.6 percent

Sources: US census 3-year update (2008) 
California Employment Development Department (May 2010)

SEE SAN RAMON’S GROWTH ON PAGE 26



Thank you to our loyal customers for voting  
for us for the Best Flooring Company.  

We appreciate it! 

OUR PROMISE:
IF YOU DON’T ABSOLUTELY LOVE THE WAY YOUR 

NEW FLOOR LOOKS, WE’LL REPLACE IT FREE!  
THAT’S THE BEAUTIFUL GUARANTEE.

Includes materials and labor. Applies to most products.  
See store for qualified products.

We are the Tri-Valley’s oldest and most trusted floor covering store since 1971.  

We are a LOCALLY OWNED, INDEPENDENT and a FAMILY RUN Business. We operate as a true “Co-Operative” 

NOT a Franchise and as such we are able to BUY BETTER than the corporate “BIG BOX” stores.  

CarpetOne Floor & Home stores represent the largest retailer of floor covering products in the U.S. and Canada!  

We offer un-paralleled service with NON-COMMISSIONED sales professionals. 

Come see why we’ve been voted BEST FLOORING by the San Ramon Express Readers!

(925) 837-3716  |  1985 San Ramon Valley Blvd., San Ramon, CA 94583

our exclusiveBeautiful
G U A R A N T E E

$150 OFF
your purchase of 
$1599 or more. 

Must present coupon at time of purchase. 
Cannot be used in conjunction with any 

other offers or on “Sale” items.

Expires 8/31/10



• Largest selection of collars,  
 harnesses & leads 
 for teacups to large breeds
• All natural & healthy treats 
 made in the U.S.A.
• Gifts for dog & cat lovers

820-8222
425 Hartz Ave.

Danville
www.mollyspup.com

Voted Danville’s Best Pet Boutique
Celebrating 14 Years in Business!

Unique gifts for people and their pets

2009

Compassionate Care Since 1954
 Services include internal medicine,  

 family medicine, pediatrics, urology,  
 radiology and laboratory; minor  
 o!ce-based procedures performed

 Extended weekday hours and  
 Saturday appointments are  
 available

 All major health insurance plans  
 accepted as well as traveler’s  
 insurance & cash pay

Serving the 580 and 680

corridor communities

with offices in Danville

and Pleasanton

Danville
925-314-0260
Pleasanton

925-462-7060

bayvalleymedicalgroup.com     510-785-5000

Visit  

Our New 

Website!

 For most people, climbing Mount Everest is the ultimate 
experience, but an Alamo teen is looking for new adventures 
after his own Everest experience this spring. Scott Jones is 
among the youngest climbers to summit the world’s tallest 
mountain.
 “It was a little under nine hours to get up there and by the 
time you get there you’ve got about a third of the oxygen that 
you have at sea level,” said the 18-year-old, just back from his 
trip to Nepal. 
 Climbers often have fuzzy memories of that fi nal leg of the trip. 
Despite weeks of acclimating, and moving to base camps farther 
and farther up the mountain, the altitude still takes its toll.
 “I do remember taking the mask off near the summit,” Jones 
said. He said the moisture that had built up inside his mask 
instantly hardened on his face, leaving icicles hanging from his 
nose and freezing his air intake.
 Jones, who has climbed most of the major mountains of the 
world, said Everest “is in a completely different league.”
 “Diffi culty-wise, it’s much tougher,” he said, noting that 
Everest is 50 percent taller than Mount McKinley, which 
doesn’t require the use of oxygen.
 Jones said the entire trip was a mix of fear and excitement.
 “I think every time you made it to a new high point, that 
was exhilarating. It was pretty cool taking every step past that, 
knowing it was the highest I’ve ever been,” he said. “I can’t 
think of any part of the climb that wasn’t scary.”
 Historically, about 10 percent of the people who tried the 
climb have died, and even today, the mountain claims about 
one in a hundred.
 Especially frightening for Jones was the Khumbu Ice Fall, 
which he described as “big pillars of ice” that carry the threat 
of an avalanche.
 “The whole time you’re walking through there you’re scared 
but you have to put it in the back of your mind,” he said.
 Jones was in regular contact with his parents, thanks to a 
satellite phone he and his father smuggled into Nepal.
 Asked why he wanted to climb Everest, Jones didn’t use 

BY GLENN WOHLTMANN

A peak experience
Alamo teen talks about the fear and 
excitement of climbing Mount Everest
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the stock answer, “Because it’s there.” That 
reply supposedly was given by one of the 
mountain’s pioneers, George Mallory, who 
lost his life in his third attempt at reaching 
the peak.
 “I think it’s more of a personal challenge,” 
Jones said. “As a kid I was scared of heights. 
It’s pretty cool that I could do this.”
 Now that he’s summited the tallest moun-
tain in the world, and completed major climbs 
including Mount Shasta, Mount Whitney, 

Mount Rainier, Mount McKinley and Mount 
Kilimanjaro, it would be easy for Jones to rest 
on his laurels. 
 That’s not the case for this teen, who gradu-
ated early from Monte Vista High School 
to make the climb and plans to attend the 
University of Colorado this fall. He’s already 
making plans for next summer.
 “Me and my friend were talking about 
trying to row across the Atlantic,” he said. 
“There’s still plenty of stuff for me to do.” !

PHOTOS COURTESY SCOTT JONES

(Clockwise l-r) Scott Jones and his colleagues 
negotiate the Khumbu Ice Fall, one of the most 
dangerous parts of the climb; Jones and his 
Sherpa, Tshering, on Mount Everest’s summit;  
a look at Everest from Pumori, a mountain that 
stands about 20,000 feet above sea level; Jones’ 
tent at basecamp, stocked with bags full of 
candy and strings holding up his damp socks.

FROM DANVILLEEXPRESS.COM



 A hospice residence in Alamo has just completed its sixth 
year of helping terminally ill patients bridge the gap between 
this world and the next.
 Bruns House is the only inpatient hospice facility in the 
area, offering serenity and comfort not only to the patients 
but to their families and friends as well. It offers care around 
the clock for the patients; for families, Bruns House provides a 
respite from the day-to-day stress of caring for a loved one and 
gives them a chance to say goodbye.
 “It’s just like home,” said 83-year-old resident Marion Bal-
four. “It’s almost better than home because you have so many 
people who are caring for you. They’re all so friendly and you 
feel like you’ve known them for a long time. They treat every 
patient as if you are their very favorite.”
 Balfour, whose liver is failing, said she and her daughter, Lynne 
Collins, knew right away they would both feel comfortable there.
 “Mom and I walked in and saw the quilts on the bed and 
knew that this would be a second home, because Mom has 
made over 200 quilts,” Collins said. Those quilts were donated 
to Hospice of the East Bay and children’s crisis centers.
 Both were also drawn to the garden area behind the house.
 “The back yard provides a serene, peaceful place to enjoy 
visits with friends and family. It’s welcoming, with the beauty 
of the flowers and the fountains,” Collins said. “It’s been a 
place of peace and healing for me as we are creating memories 

Bruns House marks its sixth anniversary  
of offering inpatient hospice care
BY GLENN WOHLTMANN
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that I will hold forever.”
 While hospitals can meet medical needs, they aren’t typically 
prepared to deal with the myriad of emotional and social needs 
of the dying and their families. Hospitals also have rigid rules 
about visiting hours, food allowed and no-pet policies that can 
be upsetting to patients and families already going through a 
stressful time.
 Director Susan Buscaglia, who is also a registered nurse, said 
Bruns House takes the opposite approach.
 “We have unrestricted visiting hours, and family can remain 
through the night if they wish, as many nights as they wish,” 
Buscaglia said. “Children and pets are welcome also, and I think 
that’s really special, because our patients miss their pets.”
 In fact, she said, a recent patient wanted to see her horse one 
more time and the staff made arrangements for it to be brought 
over.
 That, Buscaglia said, is what Bruns House is all about.
 “What makes us special is that we’re about the patient and 
family. We try to make their care individualized. As much as 
we can, we try to take care of their physical needs as well as 
their emotional and spiritual needs,” she said. “Because this is 
such a precious time in peoples’ lives and we’re there 24 hours 
a day, they do feel like we’re part of the family.”
 In June, a patient and his wife renewed their wedding vows 
at Bruns House to honor their 50 years of marriage.
   Bruns House is named in memory of Lt. George H. Bruns III, 

whose family donated 
funding for the house. 
    Admission requires 
a physician’s order, and 
referrals are taken on a 
first-come, first-served 
basis. Pain relief and 
symptom management 
are offered, along with 
medical and nursing 
assessments and inter-
ventions to help with 
symptoms such as pain, 
nausea, anxiety, short-
ness of breath, seizures 
or complicated wound 
dressings.
     Buscaglia said the 
mission of Bruns House 

is the mission of hospice: support and comfort for people 
through the last stages of their life.
 “That’s what we’re all about,” she said.  

Marion Balfour enjoys the serenity of the Bruns 
House gardens. The 83-year-old says the 
gardens are one of the things that made the 
facility, now in its sixth year, feel like home.

FROM DANVILLEEXPRESS.COM
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Kiwanis Fourth of July Parade
What better place to people watch than at the annual Kiwanis 
Fourth of July parade in Danville? Offi cials estimated that 40,000 
people attended this year, despite the later Sunday start time and the 
high temperatures. The theme was “Honoring Our Heroes,” and 
marchers recognized teachers, Scout leaders and other community 
members who make the San Ramon Valley a proud place to live.
PHOTOS BY CHRIS SCOTT/WWW.CALSPORTSPHOTO.COM
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3840 Blackhawk Rd., Danville
(across Blackhawk Rd. from Draeger’s Market) 

Full Service Dentistry 
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Supermarket, in February. Before that, it housed a Ralph’s 
supermarket. Now efforts are being made to bring in a new 
grocery store.
 Wilson acknowledges that the economy and California’s fis-
cal woes have made it tough for a city that has been managing 
itself well, financially, for a long time. 
 He said the key to a financially sound city is relationships, 
such as that between San Ramon and the San Ramon Valley 
Unified School District.
 “The key is continuing our relationships with the business 
community,” he said. “We work hand-in-hand in providing for 
the city’s residents and the people who commute here to work. 
We are making it work for us.”

City on track to boom again 

 One hundred thousand people in San Ramon in 20 years? 
That’s what San Ramon is preparing for, according to the city’s 
General Plan for 2030.
 That is only part of the city’s vision for its future during the 
next two decades. This year, city officials updated the existing 
General Plan to position San Ramon as a city where “quality of 
life” and “community character” are the main priorities.
 The city’s 2030 General Plan is a comprehensive update of 
the city’s 2020 General Plan. Key changes in the update include 
revising San Ramon’s urban growth boundary as well as modi-
fications within the city.
 San Ramon is considering eventually expanding its borders 
by about 2,200 acres, mostly about 1,600 acres in the Tassajara 
Valley, which has been a point of contention with Danville town 
leaders. During the last 10 years, residential growth in Danville 

SAN RAMON’S GROWTH CONTINUED FROM PAGE 18
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has crept eastward along the southern edge 
of Camino Tassajara. The General Plan pro-
posals will appear on the November ballot.
 The update also includes steps to make San 
Ramon more environmentally progressive. 
City officials will take steps to make the city 
even “greener” with the hope of reducing its 
carbon footprint, improving air quality and 
reducing greenhouse gas emissions.
 As for employment projections for San 
Ramon, that growth would allow the city’s 
economic base to expand in tandem with its 
population. The employment portfolio for 
the city would continue the strong, so-called 
“office park” character of employment in 
San Ramon, while offering steps to enhance 
jobs which serve the city’s population, such 
as retail and other services. City and plan-
ning officials project 58,769 jobs in the city 
by 2030, an increase of nearly 47 percent 
from 2008, welcome news for a city facing 
4.6 percent unemployment. 

The civic center project

 Officials also want to strengthen the city’s 
retail base, not with more of what it already 
offers residents and visitors, but with options 
that would “encourage leisurely shopping 
trips, foot traffic and browsing.”
 This is where San Ramon’s much-discussed 
City Center project comes into the vision.
 The project, earmarked for a vacant parcel 

at the corner of Bollinger Canyon Road and 
Camino Ramon is what city officials hope 
will serve as a “downtown” for a city that 
has never had one.
 Even though the project is on the “economic 
backburner,” Mayor Wilson said, “we are still 
working on this behind the scenes.”
 Wilson pointed out that plans to widen 
Bollinger Canyon Road between I-680 and 
Alcosta Boulevard will not only accommodate 
increased traffic for Bishop Ranch Business 
Park and increasing population in the Dough-
erty Valley but will benefit City Center, too. 
 The widening will commence next year, part 
of a greater project that includes widening Bol-
linger Canyon Road between Canyon Lakes 
Drive and Dougherty Road. That portion 
began in June.
 “Widening Bollinger now will accom-
modate traffic demands that will one day be 
directed to City Center,” Wilson said. “We’re 
taking care of those improvements now,” 
adding that costs for these improvements will 
only rise with each passing year.
 The City Center project was approved by 
the city three years ago. It is a pedestrian-
oriented retail complex that will offer shop-
pers a “downtown feel,” according to the 
General Plan. The city’s hope is that it will 
create a unique neighborhood atmosphere, 
blending community gathering, living, 

shopping, working and dining.
 A similar future project is the Dougherty 
Valley Village Center, which was approved 
in 2003. Like City Center, this project would 
also be pedestrian-friendly and would 
include retail and office space to complement 
civic uses adjacent to the site, including the 
Dougherty Valley Community Center, the 
San Ramon Valley campus of Diablo Valley 
College, the city’s newest library branch and 
high-density residential units.
 The 2030 General Plan update also 
focuses on redevelopment of areas on the 
south side of Alcosta Boulevard east of I-680, 
and Crow Canyon Road on the north side of 
the street, both east and west of the freeway.
 Finally, the 2030 General Plan prepares 
for transportation improvements to help 
position San Ramon as a city that encour-
ages economic development. The plan also 
calls for elevated pedestrian/bicycle over-
crossings on the Iron Horse Trail at Crow 
Canyon Road and Bollinger Canyon Road.
 Until the economy recovers, San Ramon 
will continue to strategize ways to con-
tain its costs. The General Plan notes that 
the city’s economic climate should remain 
strong, thanks to residents with high in-
comes, stable property values and a business 
park that brings visitors and customers to 
the city every day. !

PHOTOS BY KEVIN WING

An overview of San Ramon shows that it features trees and greenery as its population has tripled in the 27 
years since it incorporated. Above right: Bishop Ranch brings thousands of workers to the city everyday plus 
many of them move to the area. Below left: The Plaza at Gale Ranch, with its distinctive palm trees and 
waterfalls, has only two vacancies.

FROM SANRAMONEXPRESS.COM
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 Oakland Athletics outfielder Rajai Davis 
took time off from playing major league 
baseball June 22 to give five lucky fans a 
haircut at Supercuts in Danville.
 Davis is not only known for his great plays 
on the diamond, but thanks to a feature on 
Comcast Sports Net California, he is also 
known as the team barber or the MVS (Most 
Valuable Stylist). Pitcher Gio Gonzalez 
seemed to like his buzz cut in the video, as 
did the young men in the Danville barber’s 
chair recently. 
 Timothy Greenhouse of Danville was quiet 
during his cut. His mom said it was actually 
his brother who was signed up to get the cut, 
but he had left the day earlier for camp. Sport-
ing a long hairstyle, the brother had said he 
would only allow Davis to trim his locks. 
 Doug Kozlow, a Dublin resident, had 
Davis sign a ball before they got down to 
business, discussing clippers and baseball. !

Oakland A’s player Rajai Davis 
gives hair cuts to lucky fans
BY EMILY WEST

Swing
AND A CLIP

PHOTOS BY EMILY WEST

Above: Oakland Athletics 
Outfielder Rajai Davis gets 
a close inspection as he 
trims the hair of Timothy 
Greenhouse of Danville; Far 
left: Davis talks baseball 
and buzz cuts with Doug 
Kozlow of Dublin.

FROM DANVILLEEXPRESS.COM



Thursday, August 19 
6:00pm - 9:00pm

$25

TICKETS FOR THE ART & WINE STROLL NOW AVAILABLE AT THESE LOCATIONS:
Presence Gift Shop - 422 Hartz Ave., Danville Interior Design Gallery in The Livery &

 Elisa Wen in The Rose Garden Shopping Center

              or  www.discoverdanvilleca.com

TROLLEY RIDES BETWEEN ALL LOCATIONS

D!"#$!"# D%#&'((), T*) L'&)+,
- R!.) G%+/)# S*!00'#1 C)#$)+.

ARTISTS  •  WINE TASTING 
COMMEMORATIVE WINE GLASS

LIVE MUSIC • TROLLEY RIDES

Association

Winery
Fenestra

M I E T Z

CELLARS

O A K  
C R E E K  

V I N E Y A R D

APPRAISAL CLINIC 
AT THE MUSEUM OF SRV For more information call 

Cottage Jewel at 925-837.2664

HEARTLAND DANVILLE
Antiques & Art Faire

DOWNTOWN DANVILLE • THE LIVERY • THE ROSE GARDEN

Promote your business, products and services while networking — 
drinking wine and having a great time!

Join 300+ of San Ramon's business owners, retailers and employees 
at the third San Ramon Chamber of Commerce Business Expo and get 
exposed to the business community.

Chamber Members can purchase a 6' table with a tablecloth, skirting and 
2 passes for only $180.00. Note: If you are a restaurant and provide food 
samples for up to 300 people, your booth is free.

The Price is $250.00 for Non-Members.

Non-Profi t Chamber Members, please call Kat at the San Ramon Chamber 
offi ce at (925) 242-0600 to receive a discount price of $150.00. 

Exhibitors: Register online at www.sanramon.org for this Event as an 
Exhibitor.

Attendees – you can purchase tickets online at www.sanramon.org

Business Expo and Mixer entry price, is $10.00 for members and 
$20.00 for non-members.

A Special Thank you to the following Sponsors/Exhibitors:

Business Expo and Mixer
The Bridges Golf  Club  |  August 19th 5:00pm – 8:00pm

We look forward to seeing 
you there! Come and be seen!
The Bridges Golf Club
9000 S. Gale Ridge Road
San Ramon, CA



ON THE COVER Free amenities such as the newly renovated children’s playground at 
Central Park in San Ramon come with a price tag to the city for planning, purchasing, 
installation and maintenance. Cover photo by Dolores Fox Ciardelli. Design by Lili Cao.
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 Communities around Contra Costa County are banding 
together to promote eco-friendly practices. The latest is Sus-
tainable San Ramon, which plans to partner with Sustain-
able Danville Area as well as the county-wide group. 
 Anne Cavazos is a cofounder of Sustainable San Ramon. 
The idea came to her about three years ago, but she said she 
didn’t know much about sustainability then. She was well 
on her way, however, as an environmental consultant and 
geologist who worked with the investigation and clean-up of 
hazardous waste sites. 
 “I wanted to do something positive to eliminate the need 
for cleaning up the toxic waste sites; to work my way out of a 
job, I guess,” she said. 
 The idea to be more eco-friendly was also impacted by 
having two young children. 
 So she and other like-minded community members, 
cofounders Julie Dowling and Kurt Johnson, met in Novem-
ber 2008, but had a hard time getting things going. In April, 
the group started a website, which led to the connection to 
Cynthia Ruzzi, a cofounder of Sustainable Danville Area. 
 The San Ramon chapter recently launched, co-hosting 
with the Danville group. The topic of the meeting was 
“Greening Your Home with Ease.” They followed that up 
with another combined meeting for organic wine tasting. 
Future meetings could bring in speakers on various topics, 
such as solar panels or toxins in the home and environ-
ment. As they grow, the goal is to collaborate with residents, 
businesses, governments and other organizations to foster 
interest in sustainability. 
 Cavazos said she felt energized and relieved after the 
fi rst meeting. For now, they will join up with Sustainable 
Danville Area for monthly meetings. For meeting times 
and locations, visit www.sustainablesanramon.org. Any-
one wanting to get involved or volunteer can email anne@
sustainablesanramon.org. !

FROM SANRAMONEXPRESS.COM

San Ramon 
is going It’s the latest area group to focus 

on eco-friendly communities
BY EMILY WESTsustainable
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 As a mom, it can be tough to balance life, 
let alone working toward a long-held pas-
sion. Yet, by combining the two, local moms 
are fi nding ways to be inspired and forge 
ahead in the quest to become better writers. 
 Kirsten Branch, a Danville mother of two 
young boys, is also the Managing Editor of 
The Writing Mamas. The new writing club 
is one of a few branches from a Marin-based 
group formed by Dawn Yun. 
 For Branch, a freelance writer and edi-
tor who worked for years as a professional 
bookseller, the group of mothers who like to 
write is a perfect fi t for her life. 
 “I was looking around for a place that 
would understand the balance that I have to 
strive for as a mother, focused on raising my 
family but also as an aspiring writer,” she 
said. “Writing groups just didn’t seem to fi t. 
[The Writing Mamas] is a wonderful concept; 

it’s a writing group and a mothers group.”
 The group meets once a month, on the third 
Sunday, from 6 to 8 p.m. at read. booksellers, 
located at 3630 Blackhawk Plaza Circle.
 At the meetings, Branch said they create 
a nurturing place where moms can write, 
whine and wine. 
 “The vision is to provide a place for moms 
who write or would like to write,” she said. 
“It’s also a mothers group, helping women 
process the challenges and joys of mother-
hood with the support of friendships and 
creativity.”
 There, the women can learn to improve 
their writing, and receive gentle and con-
structive feedback as well as learn about the 
business of writing. While the group is com-
prised of mothers, they range in age. During 
the kick-off meeting last month, there was 
a mother of a weeks-old baby as well as a 

grandmother. 
 “[The age range] adds a lot of fullness 
and dimension with mothering, but also the 
range of experience that comes from writing,” 
Branch said. 
 As The Writing Mamas grows, members 
plan to cover writing-related topics and hear 
from speakers, as well as take the time to write 
and share happenings. The group may also 
grow to do activities that the Marin branch 
is currently doing, including retreats and a 
“Mama Monologues” performance for charity.
 Early on, the focus is to gel with each 
other and build relationships. That’s what’s 
important, Branch said, to have a safe place 
to write and discuss. 
 Member dues are $100 per year and the 
fi rst meeting is free. For more informa-
tion about the group, email Branch at 
kirsten.e.branch@gmail.com. 

BY EMILY WEST

Of writing and 
motherhood
The Writing Mamas Danville 
chapter seeks inspiration for 
two shared passions

PHOTO COURTESY KIRSTEN BRANCH

The Writing Mamas meets monthly at read. booksellers to develop their two passions: writing and motherhood.

FROM DANVILLEEXPRESS.COM



Blue / Black
Brand new condition.

Factory Warranty 
until 12/16/2010 or 

50K miles. Under 
18K miles!

$38,995

09 MERCEDES-BENZ E350

Black / Black
Premium Pkg with 
navigation & HK 
Sound and parking 
sensors. Under 9K 
miles!
$54,995

08 BMW 650CI

Silver / Black
Brand new condition 

6.3L V8 with 451 
horsepower and 443 
lb-ft of torque. Under 

24K miles!
$49,995

08 MERCEDES-BENZ C63 AMG

Gray / Black
Brand new condition. 
Sport Luxury Pkg 
with navigation & 
satellite radio. Under 
23K miles!
$49,995

07 RANGE ROVER SPORT SUPER CHARGED

1941 San Ramon Valley Blvd.  
Between Sycamore and Crow Canyon off I-680

941 S R V ll Bl d
800-407-0303

eLeaseReturns.com
Check out our 

inventory online
or visit our 
showroom!

Have a Streetwise question? E-mail editor@danvilleexpress.com

ASKED AT THE DANVILLE LIBARARY

What are you reading 
this summer?

PHIL TRAPP  
RETIRED BUSINESS EXECUTIVE  
AND PERSONAL TRAINER

I’m reading a lot of science fiction. I’m starting 
back on a series I read a long time ago, so 
I’m re-reading it. It’s like watching a really 
good movie again. The author, C.J. Cherryh, 
has won an Edgar Award (science fiction). His 
series is called the Foreigner series.

BYRON CORDOBA  
JUNIOR AT UC MERCED

I haven’t had much time for reading, because 
I’m taking summer classes at DVC. I’ve just 
started “Madame Bovary,” and I finished 
reading “Will Grayson, Will Grayson” by John 
Greene. Just before that I read “On Bullshit” by 
Frankfurt. I just bought a bunch of books but 
don’t know what I’ll read next.

TORI STEFFAN  
MONTE VISTA HIGH SENIOR

I, unfortunately, have to be reading books to 
study for the ACT exams throughout the fall 
semester. For fun, though, I like reading books 
by Sophie Kinsella and Sarah Dessen.

PATRICK CARNEY  
FIFTH-GRADE TEACHER IN BURLINGAME 
I’ve been re-reading my childhood Sherlock 
Holmes books with my 5-year-old son, James, 
who will be starting kindergarten at Vista 
Grande. He also likes me to read dinosaur and 
Dr. Seuss books with him, although he can read 
some of them pretty well on his own. For myself, 
I just finished “1776” by McCullough. 

MARTHA DORADO   
CLINICAL LABORATORY SCIENTIST  
AT THE REPRODUCTIVE SCIENCE CENTER

My daughter, Rachel, who attends Los Cerros 
Middle School, and I are going to read “Every 
Soul a Star” by Wendy Mass. Her book club 
has been reading a selected book along with 
the parents every year since the fourth grade.

—Compiled by Stan Wharton

STREETWISE

FROM DANVILLEEXPRESS.COM
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July 31-Aug. 1
FAMILY CAMPOUT
The Town of Danville will host a Family 
Campout at Oak Hill Park on Saturday-Sunday, 
July 31-Aug. 1. Festivities begin at 1 p.m. 
Saturday with swimming at Monte Vista Pool, 
youth crafts and family games, dinner and 
a movie under the stars. Breakfast will be 
provided and the event will end at 11 a.m. 
Sunday. Pick up a special registration form 
(required) at the Community Center located 
at 420 Front St., Danville, or call 314-3400.

Until Aug. 16
SUMMER READING PROGRAM  
AT THE AREA LIBRARIES 
Danville Library, San Ramon Library and 

Dougherty Station Library invite babies, 
kids, teens and adults to participate 

in the Summer Reading 2010: 
Make a Splash at Your 

Library program, which 
ends Aug. 16. The 

Danville Library is 
located at 400 

Front St. (837-
4889); the San 

Ramon Library 
is located at 100 

Montgomery St. (973-
2850); and the Dougherty 

Station Library is located at 17017 
Bollinger Canyon Rd. (973-3380).

Until Aug. 27
BLACKHAWK PLAZA  
SUMMER CONCERTS 
Blackhawk Plaza will continue to host free con-
certs from 7-8:30 p.m. every Friday until Aug. 
27. Seating, food and beverage booths open 
at 5 p.m. Future concerts include “The Rising” 

on July 30, “Tainted Love” on Aug. 6, “David 
Martin’s House Party” on Aug. 13, “Stung” on 
Aug. 20, and “Busta Groove” on Aug. 27. 
Call 736-2751 or visit blackhawkplaza.com. 

Aug. 1
SEE ‘DIABLO ROAD’ PLAY  
AT THE LAST SAN RAMON  
SUMMER CONCERT
City of San Ramon will host its last free Sum-
mer Concert Series featuring “Diablo Road,” 
which plays high energy country music, at 
5:30 p.m., Sunday, Aug. 1, at Central Park. 
Bring a picnic, blanket and lawn chairs. Call 
973-3200 or visit www.sanramon.ca.gov. 

Aug. 3
NATIONAL NIGHT OUT 
In Alamo, the Contra Costa Sheriff’s Department 
and local community will host a block party in 
Alamo Plaza to celebrate Community Aware-
ness on National Night Out from 6-9 p.m., 
Tuesday, Aug. 3. There will be food, tempo-
rary tattoos, fire trucks and police cars for kids 
photos, giveaways and handouts designed to 
heighten awareness against crime and drugs. 
This event is free. For information, e-mail Deputy 
Tricia Richardson at trich@so.cccounty.us. 

Danville and San Ramon police depart-
ments are also participating in their cit-
ies, and officers will make appearances 
at neighborhood block parties. To register 
in Danville, call 314-3707; in San Ramon, 
call Darlene Kittredge at 973-2796.

Aug. 5
SUMMER FEST STREET FESTIVAL
Discover Danville is hosting a street party 
in conjunction with Summer Nights at the 
Livery. Enjoy the farmers market on Prospect 
Avenue, live music, wine tastings for $5 and 
booths. Visit www.discoverdanvilleca.com.

Aug. 5 & 12
SUMMER NIGHTS AT THE LIVERY
Enjoy free music, reptile shows, face paint-
ing, a jump house, strolling entertainment 
and more at Summer Nights at the Livery 
from 5:30-8 p.m., Thursday, Aug. 5 and 
12, in the Livery located at Sycamore Valley 
Road and San Ramon Valley Blvd., Dan-
ville. Visit www.danvillelivery.com/events.

Aug. 13
SEE ‘PAN EXTASY’ PERFORM  
AT ALAMO CONCERT SERIES
Alamo Parks and Recreation present its last 
free 2010 Summer Concert Series of the 
season with “Pan Extasy” at 6:30 p.m., 
Friday, Aug. 13, at Livorna Park, at the corner 
of Miranda Avenue and Livorna Road. For 
more information, call Venus Zayas at 313-
2181 or visit www.co.contra-costa.ca.us.

goings on
A CALENDAR        OF SAN RAMON VALLEY EVENTS WORTH A LOOK

DANVILLE MUSIC IN THE PARK
Town of Danville will hold continue to 
host its free Music in the Park concert 
series at 6 p.m., Saturdays, Aug. 7 and 
21, at Oak Hill Park, 3005 Stone Val-
ley Road. Future concerts include Mersey 
Beach (Rock ‘n’ Roll) on Aug. 7, East Bay 
Mudd (Soul) on Aug. 21. For more in-
formation, visit www.ci.danville.ca.us.

AUG. 7 & 21



  French Pastries Baked Fresh Daily
 Specialty Coffee Drinks
 Breakfast & Lunch Served Daily
 Box Lunches for Your Picnic

155-B Railroad Avenue 
Downtown Danville

925-838-7349
PascalCafe.com

MONDAY-FRIDAY

6 a.m. - 2:30 p.m. 
SATURDAY-SUNDAY

7 a.m. - 2:30 p.m.

A casual, comfortable 
gathering place for friends 

and family or business 
associates.

Summer mornings are 
lovely on our patio. 

See our video on 
ILoveDanville.com

Mike Fracisco
REALTOR

®

Fracisco Realty & Investments
Residential, Commercial  
& Property Management

direct: 925-998-8131
www.MikeFracisco.com

DRE#01378428

Real Estate

A-Z Complete Home Repair

HANDYMAN SERVICE

Carpentry/Woodwork 
Electrical Repairs/Installations

Drywall/Texturing     Tile/Grout

925.989.6179 / 510.733.5582

SINCE 1994

General Contracting

(510) 499-7546

LANDSCAPE DESIGNER

Landscaping/Design

NEED HELP
 WITH QUICKBOOKS?

No job too big or too small!!!
Over 23 years experience  

in all aspects of bookkeeping.

Call Linda 925.918.2233

Accounting/Bookkeeping

 Independent Contractors 
wanted for Senior Home 

Health Care.  
MUST HAVE EXPERIENCE

Senior Solutions 
925-443-3101

Healthcare

Marketplace

Advertise in the 
Marketplace!

To advertise here call Karen  
at 925.600.0840 x122 or email 
kklein@pleasantonweekly.com

Aug. 14
TRAPPED IN A RUMOR IMPROV SERIES
Town of Danville will host its newest partner, Trapped in a 
Rumor Improv Group, with its performance of “Mental Vaca-
tion” on Saturday, Aug. 14, at Village Theatre, 233 Front 
St., Danville. Tickets are $10. Visit www.ci.danville.ca.us. 

Until Aug. 15
CULTURE TO CULTURE FOUNDATION SENIOR 
VOLUNTEER PROGRAM NOMINATIONS
Culture to Culture Foundation is holding its third annual Senior Volun-
teer Program. These awards are to recognize current senior volunteers 
(55 and older) who have provided extraordinary voluntary service 
within Contra Costa County. Each senior must be nominated by 
another individual and that nominator can submit only one senior. 
The nominator will describe the volunteer activities in 500 words 
or less and must include: nominee’s age, email address, telephone 
number, contact information of three references, nature of the nomi-
nation in terms of the length, hours, its significance and impact. For 
nomination details, contact John Gardella at jjgardella2003@
yahoo.com or 930-9487. Deadline for submissions is Aug. 15.

Aug. 19
ART & WINE STROLL
Discover Danville Association will host the Art and Wine Stroll from 
6-9 p.m., Thursday, Aug. 19, in downtown Danville, The Livery and 
the Rose Garden. Free trolley rides are offered between all locations. 
For information, call 339-8330 or visit www.discoverdanvilleca.com. 

Aug. 26
DANVILLE CAR SHOW
Classic cars and camaraderie combine for an evening of summer 
celebration at the second Hot Summer Nights Car Show being held 
from 6-9 p.m., Thursday, Aug. 26, in downtown Danville. The streets 

are lined with muscle cars, 
hot rods and vintage rides 
dating back to 1969 with 
bands playing hits from 
the ‘50s and ‘60s. This 
event is free. Browse the 
food, drink and souvenir 
booths, or stop in down-
town shops or restaurants. 
To learn more, contact 
David Miller at 437-3649 
or ezasugo@hotmail.com.



Safety tips are brought to you by the Pediatrics Department at San Ramon Regional Medical Center:
Tracy Trujillo, M.D. Pediatric Department Chair
Nick Giardini, M.D. Director, Inpatient Pediatric Services
Vicki Starr, R.N., CPNP  
Pediatric Clinical Nurse Specialist & Assistant Director

The Pediatric Program at San Ramon Regional Medical Center has a pediatrician in  
the hospital 24 hours of every day from Children’s Hospital & Research Center Oakland.

THIS SUMMER, SAN RAMON REGIONAL MEDICAL CENTER WANTS TO HELP PROTECT YOUR CHILDREN AND 
TEACH THEM SAFETY. SUMMER IS THE PEAK ACCIDENT AND INJURY SEASON FOR CHILDREN. THE MOST  

FREQUENT INJURIES ARE DROWNINGS, FALLS, AND BICYCLE, CAR AND PEDESTRIAN ACCIDENTS.

Summer Safety FOR YOUR KIDS.

WATER SAFETY
Never leave children unattended around a pool or water – not even  
for one minute. Accidents occur fast.
Flotation devices are not drown-proof.
Children should always wear a life vest while boating and near open water.
Always close your pool gate. Double-check the gate after people have  
been in the pool area. 
Review your pool rules and safety with family, friends and babysitters.
Learn CPR. You could save a life.

SUN SAFETY
Always use sunscreen and wear protective clothing.
Make sure youngsters drink enough water.
Watch for signs of heat exhaustion and heat stroke: dizziness, nausea,  
rapid heart beat.

PREVENT BURNS
Watch toddlers closely near barbecues, campfires or outdoor fireplaces. 
Burns are common injuries.  
Install screens or some type of barrier where appropriate.
Metal playground equipment can get hot enough to cause burns on hot days.

PREVENT FALLS
Move beds and chairs away from windows. Children may jump  
and play, and could fall through open windows. 
Make sure low windows are closed to prevent young children  
from falling out.
Install gates at the top of stairs or decks to prevent falls.

ROAD SAFETY
Always wear helmets and protective gear while biking, skating  
or skateboarding.
Discuss bicycle and road safety with your children.
Review pedestrian safety with children as well as adolescents.
Never leave a child alone in a car. Temperatures quickly reach  
over 100 degrees.
Drive cautiously. Children move quickly and may be difficult to see,  
especially when backing up. You may not see toddlers and older  
children playing behind a car.
Always put your children in car seats or seat belts. 

6001 Norris Canyon Road, San Ramon  |  800.284.2878

www.OurSanRamonHospital.com


