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Come and Celebrate
the Seasons with

Alden Lane Nursery...
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F o creos T oo Visit the Bay Area’s finest selection of plants, shrubs, tree, perennials and bedding plants
e Tty in a 7 acre French Country Village setting. We have unique home and garden gifts, statu-
R : : ary & fountains, plus demonstration gardens. California Certified Nursery Professionals
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are here to help with plant selection and offer advice. Family owned and operated since
1955. Open 7 days a week.

981 Alden Lane, Livermore CA 94550

www.aldenlane.com

(925) 447-0280

Present this ad at the nursery for a free gift.

The Best In Furniture...The Lowest In Prices.
Beautiful Designer furniture at consignment prices.
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Additional locations in Yorba Linda, Laguna Niguel, Las Vegas, Folsom, Foothill Ranch, Roseville, Newport Beach, and Austin
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Turning green in the fall

This fall Home & Garden issue puts the spotlight on being “green,” with the
focus on a new 10-home development in Danville of zero energy houses, a
first for Contra Costa County. Another story gives tips on extending the eco-
friendliness of your home to the garage. This special section also presents
the story behind one Danville couple’s beautiful award-winning bathroom
remodel, and gives guidelines for fall yard cleanup as well as kitchen remod-
eling. And, after the water rationing this summer, aren’t we all hoping for
greener lawns in the spring? Here is what to do now to make that happen.

CONTENTS

Oh, kitchen, my kitchen

Most popular room in the house can be stylish and functional ................... 5

Bathroom beauty

Remodel transforms basic bath to St. Regis luxury .............ccoooiiiiiinin. 7

Green homes are dream come true

Zero energy houses are comfortable, healthy—and beautiful ....................... 8

Improve your lackluster lawn

Fall is the time to prepare for a lush springtime lawn ......................... 1

Rakes and pains

Tips to take the pain out of fall cleanup.............cccoooiiii 11
Going for the gold
Interior designers predict what will be hot this season ...................c. 13

Greening your garage
Being “eco-friendly” extends all the way to the garage............................... 13

Editor: Dolores Fox Ciardelli
Advertising Manager: Mary Hantos
Art Director: Rick Nobles

On the cover: The award-winning bathroom of Rebecca and Keith Wood
features cherry wood vanities with emperador marble sinks, Italianate gold
fabric window shades, and a stone double-headed shower; see page 7.
Photo by Dolores Fox Ciardelli.
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A Natural Way
to Lose Weight!

Lose Weight Rapidly
Gain Optimal Energy and Health
Easily Adopt New Nutritional Habits

LOSE 15 TO
30 LBS.
in 2 Weeks

Serious ailments
and medical
conditions

can be minimized
or eliminated
through this life
changing program!

You may qualify
through your insurance!

(925) 249-9642

4725 First Street #270
Downtown Pleasanton
Detox Weight Loss Center  Visit www.taharacenter.com

. FREE  FREE (&)
| ' Body Composition
- Consultation Analysis! |

_____________________________________________________
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Your Home Will Last A Lifetime, Why Not Your Roof?

Won'’t burn, break, crack, curl, rust, rot, warp, fade, flake, freeze, peel, split or blow off!

20% OFF =

when you mention this ad.

]
-

This Eco-friendly roofing product is energy
efficient, keeping you COOL this summer and
will increase the value of your home. We offer
all the lifelike beauty of cedar shake, without the
problems, maintenance, and is competitively
priced with premium asphalt shingles. Lifetime I
transferable warranty and 100% financing o.a.c.
This steel roof system will outperform and outlast
all other conventional roof products!

‘ CALIFORNIA’S BEST R()()F
ST T L 8888122161 A LIFETIME ROOF

(C39)765880

Got Clutter?...Let Us Organize Your Home.

Every project is custom built to your individual specifications and budget!

eClosets o Offices ® Garages
e Wallbeds e Media Centers
e Green Products Available

closetﬁactory

www.closetfactory.com

Lifetime Warranty e Expert Design & Installation
Locally Owned & Operated - Established 1983

Financing Available e Fast Installation Typically 14 days

Call for a FREE Design Consultation
It’s Fast - Easy & within Your Budget

' FREE INSTALLATION - | 925-270-4097

| PLUS- 309% OFF your purchase* | Q

i Not valid with any other offer. Expires 10/12/08 *with minimum purchase B Facto ry 655 Du Bois , San Rafael , CA @
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Current trends create
stylish, functional kitchens

Remodeling this popular room can bring big returns

Incorporating current trends into your
kitchen design not only helps you create a
stylish and updated room, but also increases
functionality. From the latest colors to the
newest materials, good design can ensure
you enjoy your new kitchen.

A recent national survey of kitchen de-
signers conducted by the National Kitchen
& Bath Association and luxury appliance
manufacturer Thermador identifies several
trends influencing todays kitchen design—
from popular colors and finishes, to new

“More people are combining their living
and family rooms with the kitchen and re-
modeling their kitchens into family-friendly
rooms perfect for entertaining.”

Style and color: More than half (56.8 per-
cent) of the kitchen designers surveyed said
“traditional” was their most often requested
type of kitchen design. However, designers
identified contemporary and clean, simple
lines as kitchen design trends to watch for.

For cabinetry, the top two most used fin-
ishes in kitchens are cherry and maple, while

paints and exotic woods

tied for third. This is a
departure from the once-
dominant oak cabinetry.
Moreover, designers iden-
tify stainless steel as the
top color scheme in to-
day’ kitchen designs, fol-
lowed by beige and bone
colors.

Appliances: Stainless
steel continues to lead the
way as the most popu-
lar finish for appliances.
However, appliances with
custom paneling to match
cabinetry are more com-
monly incorporated into
today’s kitchen designs.

Trends identified in a national designer survey included modular re-
frigeration, quartz countertops, stainless steel, exotic woods, bolder

use of color and contemporary lines.

materials, and even new technologies being
incorporated by designers.

Andrea Burton, owner of Danville-based
Kitchen Solvers of the Valley, said that even
during tough economic times, updating this
room is a good idea.

“The average return on a kitchen remodel
is 85 to 112 percent,” she said. “And all signs
point to waiting it out in your home for a few
more years.”

Functionality and layout: Today’ house-
holds often function with more than one
cook, so kitchen designs frequently incorpo-
rate multiple cooking stations such as a range
and a wall oven, or a range and a cooktop.
Appliances are also occupying islands to add
cooking space. Additionally, prep sinks are
showing up on islands or other locations in
the kitchen for increased functionality.

Reports show that the average family of
five spends 175 hours in the kitchen each
month. Burton says families in the Tri-Valley
are opting to open the space into a “great
room” feel.

The appliances that most
often receive paneling are
dishwashers and refrigera-
tors. Designers identified
modular  refrigeration,
along with induction cooktops and speed-
cooking ovens as one of the most exciting
kitchen technologies.

When it comes to splurging on top-of-the-
line appliances, consumers and designers
agree they can be a great investment. Design-
ers even say “dream” appliances rule over
custom cabinets and special countertops.

Countertops and backsplashes: The
countertop material used most frequently is
granite, and with unlimited stone colors and
designs, its highly customizable. However,
another stone material—quartzite, noted for
its durability—comes in a strong second. Ad-
ditionally, the top three backsplash materials
are tile, followed by granite and glass.

Upcoming trends: When designers were
asked to name new trends to take note of,
many identified new color applications. Spe-
cifically, greater use of color in cabinets was
cited as an up and coming trend, as was the
use of two-colored cabinetry and molding,
and the overall bolder use of color.

—Emily West, ARAcontent

How to XEROSCAPE:

..Water-Wise Planning/Design
..Drought Tolerant Plants
..Harvest Water Available
..Efficient Irrigation Equipment
..Installing Pebble Creek Beds

Mﬁuntai.n’sfaliey GOlng Green =
ol XEROSCAPING

LLandscaping

Contractors License #765473
15 years of experience

XEROSCAPING -

More available water for
other uses.

Lower water bills.

Less time & cost for
maintenance.

e o LY A

Efficient Drip-Irrigation System

www.mvlandscape.com
925.209.3503

New Euxuryyjaths

e e 22

BATH & KITCHEN SHOWROOM

Plumbing - Lighting - Hardware

13 E Airway Blvd « Livermore
925 443-2284 - www.NewLuxuryBaths.com
Showroom Hours: Mon-Fri 9-5 < Sat 10-4
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eamni
(925)
934-4552
Guaranteeing
S Exceptional
A visit to Kitchens by Design'’s e Customer Service
Dublin showroom is the start Kibef!HS by DES@ Since 1996

of a beoutiﬂ_yl. new kitchen, ¥ cFic d e ife"
bath or addition.

COMPLETE DESIGN & REMODELING

Licensed since 1986 and with KITCHENS « BATHS « ADDITIONS
over 30 years of experience. COUNTERTOPS « FLOORING
From design to construction TILE/STONE » CABINETRY

management, all the way through 5] l'ﬂutéwsﬁ!-'

completion, the company is a EXCELLENT REFERENCES
one-stop showroom. They are CONTRACTOR OWNED & OPERATED ~
dedicated to providing their AB Builders Lic#498480 Give us a call for all your

cleaning needs.
We do weekly,

clients with outstanding quality,

service & satisfaction. www.kitchensbydesigndublin.com

A Visit Our Showroom bi-weekly, monthly,
NKBA . BEB 6900 VILLAGE PARKWAY move-in and
e ST DUBLIN - 925.803.8111 move-out cleans.

eam
(92S)

934-4552

Happily Serving: Lafayette, Walnut Creek, Alamo, Clayton,
Concord, Danville, Dublin, Martinez, Moraga, Pleasant Hill,
Orinda and San Ramon

Landscape Maintenance
3375 SUITE 30 - 405 PORT CHICAGO HIGHWAY

CONCORD, CALIFORNIA 94520
TEL : (925) 372-9050 FAX : (925) 372-9052

AUTUMN IS A FULL SERVICE LANDSCAPE COMPANY CAPABLE OF PROVIDING A
COMPLETE LINEUP OF LANDSCAPE SERVICES TO MEET ALL YOUR NEEDS FROM

e ALL LANDSCAPING AND IRRIGATION

e SWIMMING POOLS, SPAS, WATERFALLS AND PONDS
¢ OUTDOOR KITCHENS AND ENTERTAINMENT AREAS

e CHILDRENS PLAY AREAS AND SPORTS COURTS

AUTUMN LANDSCAPE CAN ASSIST YOU ON SELECTING THE BEST MATERIALS
AND PROVIDE HIGH QUALITY INSTALLATION AND MAINTENANCE FOR YOUR
LANDSCAPING FOR YEARS TO COME.

Lic #904719
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DOLORES FOX CIARDELLI
The award-winning master bath of Rebecca and Keith Wood of Danville features a corner jet air soaking tub, Italianate gold fabric window shades and travertine marble flooring. Their challenge was to
create this lush and lovely master bath from the room shown below, which had wooden vanities and sinks of pink cultured onyx, a prefabricated plastic inset shower and glass block windows.

Bathroom
beauty

Remodel transforms basic bath to St. Regis luxury

By DOLORES FOX CIARDELLI

hen Rebecca and Keith
Wood enter their master
bath, its a step into a Tus-

can villa. The rich, warm traver-
tine marble flooring blends with the
Italianate gold fabric window shades
while both the angled tub and the
open double-headed stone shower of-
fer sumptuous bathing possibilities.
But the bath didn't come this way.
“The sinks were pink cultured onyx.
The shower was a prefabricated plastic
insert,” said Keith Wood, remembering
its disconnect in a multi-million-dollar
home. A glass block wall prevented
natural light from entering, and its

vanities were long white wooden cabi-
nets with a laminate top.

Despite the bathrooms and other
oddities, the Woods saw the possibili-
ties of the house, which is at the end
of a cul de sac in the neighborhood
west of Old Blackhawk Road in Dan-
ville. It was built in 1994 on a 1-acre
lot and had been vacant for a year.
They knew the uniformly pale walls
could be repainted, crown molding
could be added, and the window
coverings could be improved.

“He built a great shell,” Wood said
of the original owner.

moved into the home in 2002.
Rebeccas brother, Cincinnati designer
Continued on PAGE 15
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PHOTOS BY MEGHAN NEAL

The zero-energy homes in Hansen Lane Estates have stucco exteriors and clay roofs and are positioned for ultimate warming by the sun. The outside walls are insulated by 10 inches of Styrofoam, which
keeps the home cool in the summer, reducing the need for air conditioning. The landscaping is all native plants that can be watered less than three days a week and eventually not at all.

Green homes are
dream come true

Zero energy houses are comfortable, healthy—and beautiful

By MEGHAN NEAL

or 50 years Norman Rhetts
Ffamily has owned the prop-

erty at 216 Hansen Lane in
Danville, once a simple piece of
land boasting little more than a
house and a barn. About a decade
ago, Rhett and his wife Kay began
to dream about building a green
community there.

“I'm concerned about climate
change. 1 think it is potentially a
severe risk, possibly to my genera-
tion but very likely my children’s
and, if any, their children’s,” said
Rhett. “Maybe a few years after 1
started taking global warming seri-
ously, I started thinking about what
I would do with that property.”

He decided it was the best chance
he’d have at making a difference. Af-
ter seeing an ad in the newspaper he
called up John Suppes, president of

Clarum Homes, a Bay Area environ-
mental homebuilding company.

“He contacted me out of the blue
one day and said he was interested in
building the greenest possible proj-
ect,” said Suppes. The result was
Hansen Lane Estates: zero-energy,
sustainable homes that are the first of
their kind in Contra Costa County.

“This is the fulfillment of a 10-
year dream,” said Rhett. The first
of 10 homes was completed last
month and so far four have sold,
including one bought by the Rhetts
themselves.

The tan-colored, Tuscan-style
houses are modeled after Italian
architecture. On the outside is a
stucco exterior and clay roof. Inside
the open floor plan highlights a
large “great room” with high ceil-
ings and dark wooden beams.

“Its a very beautiful look,” said Sup-
pes. “Theres nothing like it in Dan-
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ville anywhere. Its really unique.”
But the really unique aspect of
the homes is their energy efficient
design. They are built to produce
nearly as much energy as they con-
sume, using solar power, high-effi-
ciency furnaces, on-demand water
heaters and myriad other features.
“All these components together
allow the homeowner to save up to
90 percent on their electricity, their
gas, their water bill,” said Nicole
Gittleson, VP of marketing and op-
erations for Clarum Homes.
Cancelling out energy consump-
tion is a two-step process. Step one
is to decrease the energy used and
step two is to produce energy by
converting sunlight to electricity.
To conserve energy, the Hansen
Lane homes are built with 10-inch
walls insulated with Styrofoam,
which helps regulate the tempera-
ture inside the home.

The hallways have small circular skylights, called solar tubes, to illuminate
areas that would otherwise be dark.



o ‘A."'ih_

The open floor plan features a large “great room” with high ceilings and the kitchen at one end. The special glass in the windows reflects ultra violet rays away
from the homes, which are designed to be environmentally sensitive, high performance and comfortable.

More green features
B Fluorescent light bulbs—use less energy

M Ceiling fans—help circulate air

B On-demand water heater—heats water only when you need it

H Dual-flush toilets/low flow showers/front loading washing machine—
conserve water

Bl Engineered wood—lasts longer, reduces waste
W Recycled flooring and construction materials
M Eco-cabinets—made without formaldehyde

B Gray water system—recycled bath and laundry water can be used to
irrigate landscaping

W Fiberglass doors—look like wood without sacrificing trees

B Whole house vacuum—reduces dust, improves air quality

The master bathroom features a 6-foot jetted soaking tub with a marble tub  The gourmet kitchen has an island, a breakfast bar and slab granite counters
deck. Hot water flows instantly, thanks to the solar thermal system. with a tumbled marble backsplash. Stainless steel appliances are energy efficient.

Low-emission windows have
a similar effect. The special glass
functions like a sunscreen for a
house, to reflect ultra violet rays
away [rom the home.

There is also a huge emphasis
on water conservation. Structured
plumbing re-circulates hot water,
so hot water begins to flow imme-
diately when you turn on the fau-
cet or shower—water isn't wasted
while you wait for it to heat up.

The landscaping is all native
plants that don't need a lot of wa-
ter. The garden can be watered less
than three days a week and eventu-
ally not at all, said Suppes.

Also, the satellite-linked irriga-
tion system is controlled by real
weather data.

“On a hot day it'll water more,
on a cool day itll water less, and
on a rainy day it won’t water at all,”
he said.

The system uses up to 40 percent
less water than traditional ones.

Now for step two—producing
energy. The homes are heated by
hydronic heat. Each house has two
4- by 10-foot solar panels on the
roof and a storage tank in the ga-
rage that holds hot water. As sun-
light heats the panels, it charges the
water storage tank in the garage.

Use of the sun is also maximized
to help illuminate the homes. Each
house has 12 to 16 solar tubes, said
Suppes. They are small, circular
skylights put in wherever there are
natural dark spots in the house,
such as the hallway at the main
entrance.

“My mother was an architect ...
She really taught me a lot about ar-
chitecture and how to build things
correctly,” he said. “From a global
standpoint, it’s just been a commit-
ment to the environment.”

The homes are LEED certified,
the national standard for green
building. The single-story and two-
story homes range from 3,600 to
5,000 sq. ft. and start at just under
$2 million.

They are marketed not just as
green, but also luxury homes -
touted as Danville’s most presti-
gious new address. They even come
with a Toyota Prius Hybrid car.

“I look at green building dif-
ferently,” Suppes said. “Its both
environmentally sensitive and high
performance, comfortable.”

Also there are health benefits to
living in a green home. An air vac-
uum system keeps the air fresh and
dust free by constantly exhausting
stale air and bringing in fresh air.

Indoor air is on average five to sev-
en times more polluted than outdoor
air, said Suppes. Various products
can release gasses and toxins into the
sealed home. Garages are the biggest
culprits. Carbon monoxide from the
running vehicle can seep in to the
adjacent home. All the Hansen Lane
Estates homes have an exhaust fan in
the garage to remedy this.

Almost never having to turn the
air conditioning also does wonders
for your health, said Suppes. Dur-
ing the May heat spell when tem-
peratures climbed to 105 degrees in
Danville, the model home at Hansen
Lane Estates never went over 77 de-
grees, without using any AC.

“When you're in an air condi-
tioned home or youre in a more
passively cool home, the passively
cool home is more comfortable,” he

Continued on PAGE 11
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Candles * Gifts * Halloween & Fall Home

Accents ®* Lamps * Accent Furniture

Thank you for Voting us

Best Home Furnishings!

Gifts & Home Accents

670 Main Street
Downtown Pleasanton

925-462-0814

EXP@IE’NCE

EXC

%e finest interiors begin with good taste. Good interior design
doesn’t have to be expensive, but mistakes always are!

°fet our designers help you avoid costly mistakes and help you
find the right decorating solution!

Custom Draperies
Swags, Valances,
Roman Shades

Save up to 25%

Fine Furniture
Bernhardt, Century, Lane,
Hickory-White etc.

Save 20-30%

indesign

Since 1980

HunterDouglas
Holiday Sale!

Save up to $100 per unit
(10 unit maximum)
Silhouette® . Luminette®
Duette® Vertiglide™
Duette® Archtella™
Prouett®
Skyline™ gliding panels

Ask for details today!
Sept. 25-Dec. 15, 2008
Hunter Douglas Priority Dealer

120 W. Linda Mesa Ave ¢ Danville * 925.837.0997

www.indesign-interiors.com

Discover the Indesign difference-where Design becomes affordable!
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We are a referral based company with over 17 years of experience.

Customer satisfaction guaranteed.

925-370-0747

www.AandJFencing.com
P.O. Box 272754, Concord, CA 94527
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ACCREDITED
BUSINESS
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PHOTOS BY MEGHAN NEAL

The homes have an emphasis on outdoor living, including expansive courtyards with fireplaces, views of the hills in the
distance, and easy access to the Iron Horse Trail.

GREEN HOMES

Continued from PAGE 9

said. “And healthier.”

Natural lighting increases health
and comfort by being softer on
the eyes, plus it creates a pleasant
ambiance. Suppes said he tries to
design homes where you can be
inside during the day without turn-
ing on any lights.

This is achieved using the sky-
light-like solar tubes, and also by
positioning the homes in a solar
passive way. For example, southern
facing windows get more sunlight
than those facing other directions.

The homes have an emphasis on
outdoor living. They have court-
yards with fireplaces, views of the
hills in the distance, and easy ac-
cess to the Iron Horse Trail.

Decades ago when the early green
homes were being built, a public
perception formed that they were
unattractive. “I think thats pretty
much changing,” said Suppes.

Today, people are proud to have
solar panels on their roofs, even if
passersby do a double take.

“They feel good about it,” he
said. “If you drive around now, you
see panels all over.”

The change is owed in part to
advances in the art of sustainable
architecture and design. Its also
brought on by the national trend
toward green living, rooted in the
energy crisis and threat of global
warming.

“I think our dependence on for-
eign oil has the country in motion
now, realizing its economically un-
sustainable,” said Suppes. “Global
warmings a big part of it. The
earth’s getting warmer and 1 think
there’s a percentage of people that
realize that.”

He added, however, that concern
for the environment alone wasnt
quite enough to motivate people to
make lifestyle changes. The tipping
point really happened when the
energy crisis started affecting their
pocketbooks.

“I think for the majority of peo-

Two 4- by 10-foot solar panels on the roof instantly convert sunlight into electric
power; if the homeowner is on vacation, the PG&E meter actually spins backwards.

| look at
green building
differently. It’s both
environmentally
sensitive and high
performance,
comfortable.”?

John Suppes,
president of Clarum Homes,
an environmental homebuilder

ple its economic,” he said. “I hate
to be cynical but I've been building
homes and talking about global
warming for 10 years ... What af-
fects them directly is what they
relate to.”

Green homes cost more up front
to build, but it’s offset by the mon-
ey saved over time from low energy
consumption. People can save up
to 85 or 90 percent of their electric
and gas bill, said Suppes. “I've had
homeowners where their bill is $2
to $5 a month and it would have

been $70 or $80.”

In fact, if the homeowner goes
on vacation, the PG&E meter actu-
ally spins backwards, putting en-
ergy back on the grid.

Green homes have a very high
resale value, too. “This kind of
technology increases homeowners’
resale value,” said Gittleson. “Its
becoming more and more main-
stream, which is really good for the
industry and for the homeowner.”

Still at $2 million per home, the
potential buyers who come to look
at Hansen Lane Estates aren’t doing
it to save on their PG&E bill, or
even because of resale value. The
main reason is to have a home that
makes sense in todays environ-
ment.

“The reward of daily living with-
out significant impact on green-
house gasses and so forth, I think
will be an incentive,” said Rhett.

Suppes predicted that in five to
10 years it will be mandated that
people build low energy homes.

“This is starting to take off ev-
erywhere,” he said. “Builders aren't
going to have a choice. They're go-
ing to have to build green homes in
the future.” m

How to improve
a lackluster lawn

Fall is the time to prepare for a lush springtime lawn

Fall is the time to repair sum-
mer-damaged, lackluster lawns
and prepare for the winter sea-
son. The time you invest in your
lawn this fall will earn you lush,
healthier grass next spring.

Follow these four fall lawn-
care steps to promote a greener,
better-looking, lush lawn next
season:

Loosen up and letit breathe:
Your lawn needs air to grow. As a
rule of thumb, if you can't see
the grass due to leaf coverage,
then its time to remove the lawn
debris from the yard. Clearing
leaves and clippings in the fall
will help by removing the clut-
ter that keeps air and sun from
reaching the growing grass.

Aeration and dethatching loosen
up the lawn, promote deep root
growth, and reduce soil compac-
tion that can keep grass from
developing roots deep enough to
absorb rainwater. Tackling these
tasks in the fall can help ensure
the health and beauty of your
lawn come spring.

Fortunately, its easier than ever to
avoid the hard work of traditional
aeration and dethatching methods.
There are now all-natural, spray-on
products that aerate and dethatch
soil without mechanical means.
They also condition the soil at the
same time.

Drive out drought damage:
Summers drought leaves many
lawns across the country straw-
colored and dormant. To help
your lawn recover during and af-
ter drought, fertilize it every eight
weeks with a slow-release fertiliz-
er. A lawn that has the proper nu-
trients grows dense and deep and
will green up faster. A regularly
fed lawn will also be healthier
and thicker than an unfed lawn.
Couple feedings with infrequent,

deep watering to promote deeper
roots and offer a larger reservoir
of water to draw from.

Continue to feed the need:
Even lawns not stricken by drought
need nourishment in the fall. Fall
feeding can bring dramatic im-
provements as the lawn recovers
from summer damage. Fertilizers
help “winterize” the lawn, storing
vital nutrients so that underground
root development can continue un-
til the ground freezes to ready the
lawn for fuller growth next spring.
Two feedings—timed around Labor
Day and the end of October—are
recommended for northern lawns,
while southern lawns are best-fed
four to six weeks before the first
frost occurs.

Always overseed: Once the
lawn is aerated and dethatched,
look for weak spots in it. Overseed-
ing, the spreading of grass seed
directly onto soil within an existing
lawn, can improve a lawn’s appear-
ance dramatically and eliminate the
need for a total lawn renovation.
Early fall is the prime time to over-
seed because the warm soil pro-
motes rapid seed growth and typi-
cally, fewer weed problems emerge
during this time of the year.

The day before you overseed,
be sure to mow the lawn slightly
lower than normal and use fertil-
izer when you seed. For the next
several weeks after overseeding,
keep the top inch of soil moist to
permit growth.

If you follow these simple steps
and don’t neglect much-needed
fall lawn care, you'll be amazed
at the difference in your lawn
next spring. Fall lawn care is your
window to a spectacular spring
and summer lawn next season. So
“loosen up” and lay the lawn care
groundwork this fall.

—ARACcontent

Rakes and pains

Tips to take the pain out of fall cleanup

As the leaves turn different colors
and the weather becomes cooler,
many American begin to engage
in outdoor cleanup. Consider the
number of Americans injured in
yard work accidents every autumn
and you may begin to suspect that
“fall” is actually short for “pitfall.”
Fall, it seems, is the season for back
injuries, tumbles from ladders and
lawn mower accidents.

“Approximately 42 million people
seek emergency room treatment
for injuries each year, according
to the Centers for Disease Control
and Prevention,” says Brett Taylor,
MD, spokesman for the American
Academy of Orthopedic Surgeons
(AAOS). “Many of these injuries
can happen  while performing
seemingly routine tasks, like au-
tumn yard work.”

The AAOS offers a few simple
tips to avoid common autumn
injuries while working around
the yard:

@ Use a rake that is comfort-
able for your height and strength.
Wear gloves or use rakes with
padded handles to prevent blis-
ters.

@ Vary your movement, alter-
nating your leg and arm positions
often. When picking up leaves,
bend at the knees, not the waist.

@ Inspect ladders for loose
screws, hinges or rungs. Clean
off accumulated mud, dirt or lig-
uids.

@® Never use your hands or
feet to clear debris from under a
lawnmower. Use a stick or broom
handle instead. Likewise, never
touch the blades with your hands
or feet, even if the engine is off.
The blade can still move and
cause serious injury.

For more lawnmower or ladder
safety tips, visit the American
Academy of Orthopedic Surgeon’s
Web site at www.orthoinfo.org.

—ARACcontent
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EWORKS

FOUNTAINS & DECOR

—

B SUNPOWER

= Premier Dealer

For i et Syl i
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» Water Fountains ¢ Street Lamps ¢ Statuary y Mo
« Bird Baths « Benches « Outdgor Furniture (925) 327'0980 :@E
« Event Garden ¢ Gift Certificates erie

Briet

WWW.SKyPowerSystems.com s sesssn-
Free Evaluation and Analysis

252 Main Street, Downtown, Pleasanton ® 925.462.9497
(next to Gay 90's Pizza. Look for the purple awnings)

* Wednesday ~ Sunday ® 10:30-5:00 ¢ 11:00-4:00 e )

www. SerenityStoneworks.com Locally Owned and operated since 2001

Voted Best of Danville

At Kitchens of Diablo we can help you create the kitchen you will love to live in.

Visit our showroom today.
Easy access off Hwy. 680, from Sycamore Valley Road.

Q Kitchens of

-

680 San Ramon Valley Blvd. Danville INTHE SYCAMORE SQUARE SHOPPING CENTER ~ 925-831-9500

10am-5pm Monday-Saturday www.kitchensofdiablo.com Contractor’s Lic. #322951
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Going for the gold

Interior designers predict what will be hot this season

The 2008 Beijing Olympic Games were
a time of great anticipation. Everyone held
their breath to see which athletes would
emerge victorious, and were awed by what
talented individuals were able to achieve in
their respective areas of expertise.

There’s a similar sense of excitement when
it comes to home decorating this fall. With
the kids back in school or settled into col-
lege, parents have renewed energy and new-
found time to make home improvements.

Here are the trends leading interior design-
ers and industry experts across the country
have predicted will be hot this season, to
help consumers realize their personal bests
when it comes to maximizing their homes’
potential.

1. The gold medal standard: Wall mu-
rals remain reigning champions, according
to Todd Imholte, president of www.Murals-
YourWay.com—a leader in the production of
decorative products for more than 40 years.

2. Team USA: Baby boomers are ask-
ing for a new American design that is less
traditional yet sensible, and reflects who
they are as people, says Jan Hubbard of JH
Design Group. They may incorporate mom’
furniture into at least one of their rooms,
while seeking an updated look in the rest of
the house. McKinley Adams of McKinley’s
Design, sees textures evoking a similar sense
of nostalgia, as they tactilely take people back
to earlier, pleasurable times in their lives.

3. Lighting the torch: This fall, conven-
tional lighting will be used in unconventional
ways, according to Jeff Dross, senior product
manager at Kichler Lighting. Chandeliers in
the bedroom, pendants in dining rooms and
multi-tier sconces in powder rooms and in
the foyer will make definitive visual changes
in the home. Lighting manufacturers will
also continue to offer creative solutions using
less electricity to promote energy efficiency.

4. The furniture favorites to win:
Shapely and comfortable chairs in bold col-
ors will make an exclamation point in any
room, and should be accented by a nice con-
trast and blend of straight-lined and round

Wall murals will be in fashion this season.

size tables, suggests celebrity design expert,
author, and national TV host/spokeswoman
Kathy Peterson. Furniture blends in eclectic
styles with an eye-appealing mix of bold pat-
terns such as broad stripes, abstract animal
prints, circles or mixed graphics will add
even more life to living rooms.

5. Synchronized colors: Susan Pantaleo,
ASID with Concepts in Design Inc., notes
that yellow is emerging as a very versatile
color. From sunlight to Dijon mustard, the
yellow palette is attention-getting, works
with most design schemes, and adds life and
vibrancy to a room. On the other side of the
rainbow, Peterson sees cool grays, silvers,
black and stone colors along with an unex-
pected hint of gold-tone accents this fall. She
recommends metallics or pearlized paints on

SHUTTERSTOCK

accent walls, ceilings, backdrop covers for
shelves, and accent shelves.

6. The preliminaries on staging a
bedroom: According to Davis Remignanti,
FurnitureFind.coms lead design consultant,
consumers are interested in creating a bed-
room retreat that calms, centers and ener-
gizes. He suggests looking for opportunities
to showcase souvenirs and family photos,
and utilizing walls effectively by adding a
fresh coat of paint and an interesting piece of
artwork. Another way Peterson recommends
to enhance a bedroom is to incorporate an
oversized, opulent and tufted upholstered
headboard, using tone-on-tone colors that
touch the ceiling.

7. Silver medalists: This fall, expect to
see a bit more chrome and variations such as

brushed nickel, polished silver and polished
nickel, adds Dross. This trend has taken a
long time to travel from Europe to the United
States, but this is the year it should finally
take seed.

8. Competing for wall space: Accord-
ing to Candice Matthews, ASID with CMR
Interiors Inc., green goods and wall finishes
will dominate this season. Finishes with bur-
lap, limed walls and straw bale walls will
be popular, as will burlap-covered walls,
Belgium linens, interesting high-end finishes
on millwork like driftwood, grey stains, rift
wood ceruses and lacquered millwork.

9. All-around family entertainment:
Because of the rising popularity of the Nin-
tendo Wii, Xbox, PlayStation and other
gaming consoles, homeowners will continue
to seek ways to incorporate technology into
their living areas in an aesthetically pleasing
manner. Home theater cabinets from BDI,
the leading manufacturer of home entertain-
ment furnishings featuring storage for three
or more components and wire management
to hide all necessary connections are avail-
able in a variety of gloss and natural stained
wood finishes.

Hubbard also recommends consumers
place flat-screened televisions within attrac-
tive furniture pieces designed specifically for
them. Whole-house technology systems that
are future proof will also be in demand as
technology advances at world-record pace.

10. Celebrate the Olympic culture:
Follow the ages-old Chinese practice of Feng
Shui to honor the environment indoors.
Remingnanti recommends introducing wa-
ter, wind chimes, color and crystals into
your bedroom design to enhance the positive
energy and romantic appeal while creating a
shared sanctuary.

Like the Olympic athletes, all of these are
winners in the home decorating arena. The
key is to balance diving into popular home
decor trends with fine-tuning fundamental
styles and techniques that will go the dis-
tance.

—ARACcontent

Greening your garage

Being ‘eco-friendly’ extends all the way to the garage

Your appliances are all energy-ef-
ficient models, your home’s insula-
tion is top-notch, and there isn’t an
incandescent light bulb anywhere
in your house. Congratulations—
your home is “green.” But what
about your garage?

If your garage is still full of used
automotive fluids, pesticides and
chemicals, and still sports a drafty
old door and little insulation, it just
isn't as green as it could be.

Here are some tips for greening
the garage:

First, clean out the garage. It will
be hard to launch green habits in
a cluttered, disorganized environ-
ment. Getting organized will not
only help you realize what you
have in your garage, it will set the
stage for easy implementation of
your green garage practices.

Recycle or properly dispose of any
used motor oil, transmission fluid,
antifreeze, pesticides, old paint or
other chemicals. If you're not sure

how to discard potentially hazard-
ous fluids, seek advice from your
municipal waste disposal program.
Many towns and counties now of-
fer residential disposal and/or recy-
cling of hazardous liquids.

If your furnace or hot water heat-
er is located in your garage, be sure
both are properly insulated, ser-
viced regularly and not obstructed.
Storing boxes, tools and other junk
against a hot water heater is not
only dangerous, it can hinder the
heater’s performance.

Consider replacing tools that leave
a carbon footprint—such as gas-
powered lawnmowers and trim-
mers—with eco-friendly options like
electric trimmers or push mowers.
Replace your traditional garden hose
with water-efficient soaker or drip
hoses. These products use less water
by delivering a controlled flow di-
rectly to plant roots, where it will do
the most good.

Once you've greened everything

you store inside the garage, turn
your attention to the structure it-
self.

If your garage door is an old,
drafty aluminum or wood mod-
el, consider replacing it with one
made of 100 percent recycled wood
fibers.

Using recycled wood fibers bonded
together with resins, the doors are
manufactured without the use of
solid-growth timber. A polystyrene
insulated core between the outer
composite wood panels of the ga-
rage doors also makes them energy-
efficient, plus offers excellent sound
absorbing qualities.

While you're thinking about in-
sulation, don’t forget to check the
quality of insulation in the garage
walls and ceiling, especially if you
have a bonus room above your
garage, or it shares an interior wall
with the rest of your house. Insulat-
ing and sheetrocking garage walls
can improve your home’s overall

To green the garage, consider replacing the garage door with one made from
100 percent recycled wood fibers.

energy-efficiency. Its even possible
to insulate the concrete slab floor of
your garage—a major point of heat
loss for any garage.

Finally, think about lighting. If
you're still using incandescent lights
in your garage, you can increase
energy efficiency by replacing them

with high efficiency fluorescent
bulbs. Or, take advantage of natural
light by installing a skylight. Just be
sure all weather stripping around
your skylight—and around all win-
dows and doors in the garage—is in
place and in good repair.
—ARAcontent
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* RW Painting Special
Save $800!

$400 off Interior Paint Job
FREE ESTIMATES

‘We accept
major credit cards

925.240.9199

wWww.rwpaintingco.com

License #803293

Waraner Tree Experts

AADE BET-
) Sl f*"-‘!.*

Licensed & Fully Insured - -
LIC#79423 e By

SPECIALIZING IN:
e Large Trees

« Safety Pruning

¢ Stump Grinding/Removal
« Cabling/Bracing « Installation & Establishment
» Ornamental Pruning » Certified Arborist

FREE ESTIMATES

Firewood « Woodchips ¢ 24 hr. Emergency Service

$50 OFF $100 OFF
Present coupon or mention this ad Present coupon or mention this ad and
and Receive $50 OFF any service of $300 Receive $100 OFF any service of $1000

or more. Total clean-up & wood removal. or more. Total clean-up & wood removal.
Offers may not be combined. Offers may not be combined.

Commercial Residential

Arborist WE-7372A

(925) 250-0334

OFFERING:
 Tree Appraisals

“We don’t cut corners, @ |
we clean them”

Complete Service & Repairs

Residential & Commercial

925.5181718

With holiday savings this
big, what’s left to wish for?

Annual Holiday Savings Event

$50 SAVINGS Wi

Get a 350 rebate on Pirouette® Window Shadings
(10 window max)

The holidays seem even more festive when you’re saving money. That’s why
we're offering you a $50 rebate per window on Pirouette® Window Shad-
ings, which are designed to control light in an entirely new way. Offer valid
September 25 — December 15, 2008. Ask for details.

Pacific Contract Designs
12903 Alcosta Blvd San Ramon CA

8am-5pm
925-866-1801

© 2008 Hunter Douglas laad ™ are trademarks of Hunter Douglas Inc

Limits and restrictions apply

Located in the SHeart off SPleasanton

Priced from the low $1,000,000

* Exclusively designed enclave of ten, 4 to 5 bedroom, 3 car garage homes on
10,000 sq. ft. level sites, near a wooded creek

» New homes, nestled just a leisurely walk to Historic Pleasanton’s downtown
boutique shops and gourmet restaurants bring an easy going lifestyle

* Authentically created to illustrate the rural charm of Pleasanton’s past in 2,720 to
3,852 sq. ft. of gracious 1 and 2 story living, with front and rear yard covered porches

» Wonderful lifestyle and dream location complete with convenient BART and ACE
train commutes

» Generous builder credits offered, contact sales representative for details

ROSELYN

RoselynEstates.com
1619 CINDY WAY
PLEASANTON, 94566
(925) 485-9300
OPEN THURSDAY - SUNDAY
FROM: 11 AM TO 5 PM

Directions:
From Highway 680, exit Bernal Avenue east. Left on
Main Street, Left on St. Mary’s (turns into Division),
Left on Fair Street - Right on Rose Avenue to end.

*Prices and availability subject to change without notice. Approximate sq. ft. See sales representative for details.
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DOLORES FOX CIARDELLI

The Woods decided after using their spacious, double-headed, stone shower that there was no

need for a door.

BATHROOM

Continued from PAGE 7

Beau Bolce, helped them upgrade the entire
house, a spacious Mediterranean that features
14-foot ceilings and large windows that open
out to the lush back yard and sweeping views.

Then they began to tackle the bathrooms.

“The powder room was an experiment,”
said Wood. Next they did the guest bath-
room upstairs. Those two baths now have
upscale fixtures, travertine floors and show-
ers, all in browns and golds.

But they put off remodeling the master
bath, wanting time to think about it.

“We lived with it for four years,” said
Wood. “We wanted it to make sense.”

A couple of weeks in Tuscany began to
give them ideas.

“The bathrooms were all stone and beauti-
ful woods,” he recalled. “We wanted that
warm and rich feel.”

When they stayed at the St. Regis Monarch
Beach last summer, they found their true
inspiration.

“It had the feel and flare for what we want-
ed,” said Wood. “Stone, the dark furniture. It
was the closest realization of our vision we'd
seen to date.”

That decided, Keith and Rebecca were
walking in downtown Danville soon after-
ward and happened into the Kitchen and
Bath Gallery. Two vanities caught their eye
—hand-carved dark cherry wood with em-
perador marble sinks.

They’d already been working with contrac-
tor Dorin Buzatu out of Hayward, who first
came when they were replacing the washer
and dryer. They’d begun to talk about put-
ting crown molding throughout the house,
and soon formed a working relationship,

along with Bolce, who came from Cincinnati
to lend his expertise.

“My brother-in-law and Dorin, with our
input, worked together on types of stone for
the bathroom,” said Wood. “They took out
the glass block wall and took off woodwork-
ing around the windows, recreating molding
around the new windows.”

They knew they wanted a large shower,
which now has double heads and a decorative
travertine element to break the expanse. After
using the shower while waiting for the door to
be ordered, they decided to leave it open.

The spacious bathroom is 285 square feet
with 9-foot ceilings.

“We decided not to move any walls, we just
moved everything around,” Wood explained.

“Almost everything came from Danville ex-
cept the stone, which came from Oakland,”
he noted. “The light fixtures came from the
Light Source.”

They began the project last October and it
took about two-and-a-half months, with a wait
for the specially ordered skirted jet-air tub.

The bathroom’s beauty is not just in the
eyes of beholders Rebecca and Keith. It won
the 2008 Bathroom Beauty contest in Diablo
Publications’ Design for Living magazine.

“We discovered the contest about the time
the bathroom was being finished,” said Wood.

A letter in April notified them they’d won,
and it was featured in the spring issue.

“The Woods were able to create an inviting
Italianate look without spilling over into fussy
opulence,” commented the jury. “The bathroom
has both an elegant and contemporary edge.”

A friend who recently house-sat agreed the
bathroom and the entire house are fabulous.

“When we got back, she said, ‘Why would
you guys ever want to leave this house?”
recalled Wood. =

The Painting Ladies

Support Women in Business
www.ThePaintingLadies.com

® Interior Painting
e Color Consulting
e Complete Interior Design and Staging

FREE ESTIMATES
(925) 787-5553
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Alexandrias Flowers

: ° W Fallis around the corner and we
have filled the shop with new
Home and Garden Treasures.
* Imported Roses
¢ Ceramic Containers
e Orchid Plants
e Green Plants/Garden Baskets
» Fresh Flowers

(925) 484-1149

3037 Hopyard Road, Suite F « www.ptownflowers.com @« [e][e]3
Hopyard Village Shopping Center Q08

.
in the 0ld Kottinger Barn
200 Ray St. Pleasanton 925-600-04
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BIEEASANTON POOL.CENTER:

ol Blvd. Pleasanton

025.846.27789 W

PG&E BILL HIGH?
Variable speed pumps Slash
Energy use by 30% - 90%
Saving hundreds per year with nearly
" silent operation & longer life.
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Siena Tile & Stone

{""" | | AT —

Ceramic Tile e Marble
Granite ¢ Slate
Travertine ® Limestone

Wide Selection
of Handmade Tile

Complimentary
Design
Consultation

4175 First Street 2172 San Ramon Blvd., Ste. D
Livermore: San Ramon:

925.454.8583 925.831.8685

you Gan Have a
Suest Foom Even zf you
Don’t Have FRoom !

- FALL SPECIAL
‘. $150 Off

" sy Purchase of WallBed wgue
R . AT

ﬁaryesf @I'Jp[ay of Wallbeds
in the jjay Area

Wallbeds

San Ramon Showroom
Open By Appointment

www.wallbedsnmore.com

A C'z:m__ﬁrfsrﬁfc extra
bed for ey room!

WE'LL IMPR

AFTER

o Additions

e Kitchens

e Glass Room
Additions

There is no reason to move to get that extra room or space you've always wished for.
e New Construction

o Bath Remodels

OVE, SO YOU DON'T MOVE!
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[STRUCTION I1[C,

Call for a free in-home consultation! (800) 953-0053 or (925) 932-4072
SUNSHINE-CONSTRUCTION-INC.COM

Contractor’s License#670051 + Insured

Propane
Tank
Exchange
_ $19.99

Bargain
of themonth

FREE

with coupon
House Keys
Single cut.

H 637 303, 275 F250
While supplies last.

Corner of

Jiuel/alue.

Start Right. Start Here.

Bargain
of the™month

Qg
18" Bulldozer Push
Broom

Tough 4" palmyra bristles,

60" steel handle.
W 679 657 F4 While supplies last.

2-Gal. CARB-Compliant

Gas Can
Approved for use in all states.
H 715 573 B6 While supplies last.

Pleasanton
1807 Santa Rita Rd, Suite N
Phone (925) 846-0660

Valley and Santa Rita next to Sunshine Saloon
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